FIRST REPORT FOR AUGUST, 1985 


EVENING 7:00-11:00 PM 


COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


à "pom me ru Eg Ай 7:00-11:00 PM 

[T Drama(1) [-— Aratos "ш fim 30 Min. 60 Min. 900 PM Regular Spe) Ти) 

HOUSEHOLDS % AVG. AUD. 11.4 13.7 12.4 10.8 10.5 12.6 12.2 31.5 11.8 11.7 9.7 11.4 
NO. OF PROGRAMS t 13 24 ТЕВ 8 25 34 2 4 68 16 84 

EVENING MONDAY-FRIDAY 
6:00-7:00РМ 11:30-1:00АМ WEEKDAY DAYTIME 7:00AM-4:30PM WEEKEND DAYTIME 
Quiz Adult Е | Sports 

О Е D HP LPM айй) Regular. Special(3) Total) 

HOUSEHOLDS % AVG. AUD. 7.0 9:9 4.6 6.3 5.4 3.6 4.7 6.6 5.8 4.1 5.8 4.9 5.3 
NO. OF PROGRAMSt 6 3 9 13 9 6 14 11 25 29 4 8 12 


o Lm Tad FOR INDIVIDUAL TYPES IN ABOVE b. nm BY DURATION AND FREQUENCY AND LIMITED. 
IGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 


o INCLUDES 1:30-9:30PM AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 


FOR REPORTING. 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 


ARE EXCLUDED. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


= - u 


4 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


RANK PROGRAM 


BILL COSBY SHOW 
MIAMI VICEA 
MOONLIGHTINGA 
FAMILY TIES 

FACTS OF LIFE 

20/20 

60 MINUTES. 

ANYTHING FOR LOVE(S) 
CHEERS 


СЕУ 


3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 11, 1985 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES. 
xus. NO. (000) мик PROGRAM 
19.7 16,730 10 NEWHART 
18.3 15,540 11 CHEERS SPECIAL(S) 
18:3 15,540 12 HIGHWAY TO HEAVEN 
18.0 15,280 12 KATE & ALLIE 
16.6 14,090 12 MURDER, SHE WROTE 
16.3 13,840 15 CAGNEY & LACEY 
16.2 13.750 16 REMINGTON STEELE# 
15:8 13,410 D EAE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1 PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 


AUDIENCES. 
Жиз. но. (000) 
15.7 13,330 
15.6 13,240 
15.3 12,990 
15.3 12,990 
15.3 12,990 
15.1 12,820 
14.9 12,650 
14.7 12,480 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1985 REPORT 


HOUSEHOLD AUDIENCES 0. OF | PRI HOUSEHOLD AUDIENCES 
PROGRAM NAME shi fs COVERAGE n 7 РВОСВАМ МАМЕ JA. 50994 COVERAGE ro 
Я Ё 5 VG. 
WK START AUD. SHARE AUD. | WK START AUD. SHARE А 
# DAY ИМЕ DUR мет PP wk 1 WK 2 WK 1 WK 2 % % 000) # DAY МЕ DUR мет К 1 WK 2 WK 1 WK 2 % % (0,000) 
*EVENING 
À TEAM 40 |206 211 97 99 |А 14.1 26 1197 | | AIRWOLF 4 | 193 96 А 7.6 17 645 
TUE. 8.00Р 60 NBC А В 20.2 32 1715 || 1 SAT. 8.00Р 60 CBS А B. quS. 3172680 
ABC „ВЕС АЕРА мон 16 194 94 |A 9.4 16 798 AMERICAN ALHANACCS) 200 99 |A 10.1 18 857 
2 MON 8.58P 1 ABC N B 15.0 22 1274 TUE. 00Р 60 NBC DN 
мс BUSINESS BRIEF-HED 41 | 197 196 94 93 |А 7.3 13 620 AMERICAN PORTRAIT 107 |202 203 98 99 |A 9.4 17 798 
WED. 8.58Р 1 АВС N B 16.3 26 1384 { LIP TH В-58р 1 CBS DO B 14.7 23 1248 
ABC dx BRIEF-1 FRI 18 199 96 |A 11.2 25 91| 2 TU.  8.5P 1 
2F 8.15Р І ABC N B 12.0 24 1019|| 2 THU. — 8.58P 1 
ABC "јолу NIGHT BASEBALL 7 |202 96 А 1923.46 ` 701 
8.00P 174 ABC SE B 95 17 807 ANYTHING FOR LOVE(S) 195 97 |А 15.8 28 1341 
2 WED. 9.30Р 30 NBC CS 
ме MENDAY NIGHT MOVIE 21 206 99 |A 14.0 24 1189 | | BENSON 19 | 201 204 99 99 |А 11.4 23 968 
9.00Р 120 АВС FF В 16.4 26 1392 FRI. 9.00P 30 ABC CS B 1.4 21 968 
Ас "свае? MON зо | 201 200 98 98 |A 10.8 20 917 
1 ММ.  8.07P 1 АВС М В 14.7 24 1248 ||BILL COSBY SHOH 210 206 99 97 |A 19.7 39 1673 
2 MON. 10.02Р 1 THU. 8.00Р 30 NBC es^ B 23.1 38 1961 
CAGNEY & LACEY 34 |200 205 99 99 |A 15.1 26 1282 
ABC NENSBRIEF-TUE 42 |191 189 95 95 fA *13.5 23 1146 MON.  10.00P 60 CBS OP B 16.2 27 1375 
1 TUE.  9.58P 1 АВС М B 12.6 20 1070 
2 TUE. 9.522 1 CBS EVENING MES RATER 215 |207 207 99 99 |A 10.7 23 908 
ABC ЕНЕНЕ WED 42 |193 194 95 95 |А 8.0 14 679 6.30P 30 CBS N B 12.7 24 1078 
9.58Р 1 АВС N В 189 30 1605 || С85 EVENING NERS-SUNDA(B) 125 57 А 41 9 348 
= - -—- 
ABC "ЊЕНОВАІЕҒ-ТНЈ 42 | 189 185 95 95 |А 9.8 17 832 || 1 SUN. 6.50 10 CBS N 
58Р 1 АВС М в 114 18 968 
АВС "Едва: FRI 42 | 192 191 96 95 |А 9.6 18 815 || СВ5 EVENING NEHS-SUNDAY 30 182 90 |A 7.9 19 671 
FRI. 9.58 Р 1 АВС М B 10.6 18 90|| 2 SUN. 6.00Р 30 CBS N B 8.1 16 688 
CBS REPORTS(S) 205 99 A 7.7 14 654 
ABC NEHSBRIEF -SAT. 42 | 195 194 96 96 |A 10.3 20 874|| 1 MED.  8.00P 60 CBS DN 
SAT. — 9.58P 1 АВС М B 13.3 23 1129 
ABC NEWSBRIEF -SUN. 42 | 192 194 96 96 |A 12.0 21 1019||CBS ds e ЭНЕГЕ 36 | 179 181 92 92 |А 7.4 19 628 
1 SUN. 9.40Р 1 АВС N В 15.2 24 1290 CBS N B 8.3 18 105 
2 SUN.  9.55P 1 as АИТ NIGHT MOVIE 4| 199 198 99 96 |А 84 17 713 
1 SAT. 9.00Р 120 CBS FF B 9.2 18 781 
Ax 0018 UPDATE-SAT 40 | 202 эт А 87 19 739|| 2 SAT.  8.00P 180 
8.58P 1 ABC SN B 12.1 22 1027 
a QUNM UPDATE -SUN 40 | 203 200 97 96 |A 10.1 18  857||CBS TUESDAY NIGHT MOVIES 32 | 203 206 99 99 |А 7.1 13 603 
1 SUN. 8.47Р 1 ABC SN B 14.4 22 1223 1 Е Ë EISE 150 CBS FF B 14.0 23 1189 
2 SUN. 8.58Р 1 
CBS WEDNESDAY ram ove 38 | 199 200 96 98 |A 12.8 23 1087 
ABC SUNDAY NIGHT MOVIE 37 | 209 204 99 98 |A 11.9 21 1010 WED. 9.00P 120 CBS FF B 11.9 19 1010 
l SUN. 8.00Р 165 ABC FF B 15.7 25 1333 
2 SUN. 8.00Р 150 CERE 40|211 202 99 97 |A 15.8 29 1341 
ABC THURSDAY NIGHT MOVIE 9 | 203 201 99 99 |А 7.8 14 662 9.00Р 30 МВС С5 В 18.6 29 1579 
THU. 8.00P 120 ABC FF B 7.6 14 645 ок 'SPECIAL(S) 198 96 |A 15.6 27 1324 
THU.  9.30P 30 NBC CS 
ABC WORLD NEWS TONIGHT 210 | 207 206 99 99 |A 9.2 20 781 
M-F 6.30P 30 ABC N B 10.5 20 891 | | COMEDY FACTORY 7|203 202 99 98 |A 10.9 23 925 
ABC HRLD NEWS TONIGHT-SAT 28 | 198 98 A 6.9 18 586 FRI. _ 8.30Р 30 АВС CS B 10.2 .21 866 
1 SAT. 6.30P 30 АВС N B 8.2 18 696 | | CRAZY LIKE А FOX 22 | 205 203 99 99 | А 14.7 26 1248 
SUN. —9.00Р 60 CBS PD B 17.7 28 1503 
АВС HRLD NEWS TONIGHT-SUN ^ 35 | 164 85 A 8.0 18 679 
1 SUN. 6.30P 30 ABC N B 7.5 15 637 Е 30TH ANNIV.(S) 196 99 |A 10.1 20 857 
SUN.  7.00P 120 NBC GV 


5 KEY: А= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


° _ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IST € 1985 REPORT 


ROG HOUSEHOLD AUDIENCES PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME Mi. r. Sis GONERA m m PROGRAM NAME НА СОЎ ЖЕ m И 
WK START АШ SHARE AUD. | МК STAI AUD. SHARE AS: 
# DAY TIME DUR NET ИК 1 WK 2 WK 1 WK 2 ARE ol Коюу УМЕ our мет ка ико ка wk2| Y| 90 e 00%) 
EVENING CONT'D 
DOUBLE TROUBLE 7 | 192 97 А Нм олт 41 |208 206 99 99 /А 10.7 21 908 
1 WED. 9.30Р 30 NBC CS B . 9.00Р 60 ABC CS B 14.1 25 1197 
DUKES OF HAZZARD 7 195 A Love, (gue DISTANCE) 204 99 A ТТ 15 654 
FRI. 8.00Р 60 CBS CS B OOP 30 CBS CS 
DYNASIY 37 |209 208 99 А MACGRUDER ANO LOUD 10 | 207 99 A 134 24 1112 
WED. ^ 9.00P 60 АВС GD B 1 TUE.  10.00P 60 ABC OP B 12.2 21 1036 
FACTS OF LIFE 38|198 201 99 A MAGNUM, P.I, 206 204 99 99 |A 9.4 18 798 
WED. 9.00Р 30 NBC CS B THU. '' 8.00P 60 CBS Ж в 16.2 26 1375 
FAMILY TIES 42 |210 206 99 А MAMAS FAMILY 10 |180 177 97 92 |A 9.9 20 841 
THU. _ 8.30P 30 NBC CS B . 9.30Р 30 NBC CS B 10.8 21 917 
FINDER, OF LOST LOVES 33 |205 206 99 А MIAMI VICE 201 98 |A 18.3 34 1554 
10.00P 60 ABC GD B 2 FRI, —10.00P 60 NBC op? B 14.9 26 1265 
шр "ies, BLEEPS-BLUNDERS 11 | 198 98 А MOONLIGHTING 202 99 |A 18.3 32 1554 
1 TUE. 8.30P 30 ABC U B 2 TUE. — 9.00Р 120 ABC PD B 18.3 32 1554 | 
FOUL UPS, BLEEPS&BLUNDERS(S) 201 A MOTOWN REVUE 1 190 96 |A 10.4 20 883 
2 SUN. 2030р 30 АВС И, 2 FRI. — 9.00P 60 NBC GV B 104 20 883 
вм А ВАЕАК 181 179 97 A MURDER, SHE WROTE 37 | 205 206 98 99 |А 15.3 29 1299 
У BREAK gop 30 NBC CS. B SUN. 8.00Р 60 CBS SM B 18.4 29 1562 
HAIL TO THE CHIEF 6 | 206 99 A NBC MAJOR LGE PRE GM FRI(S) 200 99 A 5.6 14 415 
— a w 
TUE. 9.30Р 30 ABC CS B 10.5 18 891|| 1FRI.  8.00P 8 NBC SC 
HARDCASTLE š MCCORMICK 20 203 99 |A 10.7 19 908 || МС MAJOR LGE BSBL GM FRI(S) 201 99 А 7.6 16 645 
8.00P 60 АВС А B 149 23 1265 || 1 FRI. 8.08Р 254 NBC SE 
HIGHWAY TO HEAVEN 40 | 201 206 98 99 |A 15.3 29 1299 вс MONDAY МЕНТ MOVIES 36 | 197 199 98 98 |A 12.9 22 1095 
60 NBC GD B 17.0 28 1443|| 1 MON. 9.00 120 NBC FF B 17.4 27 MIT 
ны т Ed 41|211 205 99 97 |A 12.8 23 1087|| 2 MON.  9.00P 90 
10.00P 60 NBC OP B 15:5 26 1316 NBC Miis DIGEST-N-F 207|157 148 79 75 |A 9.8 18 832 
1 M-T 58P 1 NBC N B 12.0 19 1019 
HOTEL зә 209 207 99 99 |a 10.3 19 84| 1 ВР 1 
WED. 10.00Р 60 АВС GD B 17.8 30 1511|| 2M-F 8.58 1 
TER 17| 190 187 97 96 |A 11:4 23 968 
SAT.  10.00P 60 NBC OP B 11:8 22 1002||N&C NEWS DIGEST-2-M-F 93|162 164 83 83 |A 10.3 18 874 
1 TUE.  9.58P 1 NBC N B 114 18 968 
IT'S YOUR MOVE ө | 187 186 97 92 |A 7.3 16 620|| 2 АТН 9.58Р 1 
SAT. 8.30Р 30 NBC CS B 9.2 20 761) мс ges DIGEST-SAT 42|148 146 77 77 |А 6.4 14 543 
KATE & ALLIE зз | 197 203 99 99 |А 15.3 26 1299 . 8.58P І NBC N B 97 17 824 
flew. «006 30 009 f$ B 16 27 9 ac yens DIGEST -2-5АТ. 21 148 82 |A 7.8 15 662 
KNIGHT RIDER 1 186 92 |А 8.3 18 705 2 SAT. 58Р 1 NBC N B 85 15 722 
2 FRI. 8.00Р 60 NBC А B 8.3 18 705||N&C Mus ое SUN 150 154 78 80 |А 8.2 15 696 
KNIGHT RIDER 29 | 200 99 A 10.3 19 874 8.50P 1 NBC N B 118 18 1002 
Ren) bon s POBG s. NBC NEWS DIGEST- 2-SUN. 20 | 172 85 А 9.0 15 764 
Ас 855 206 202 99 97 Ë m x S 1 SUN 52P 1 NBC N B 136 21 1155 
. NBC Heiny NENS- SAT. 36 | 164 161 91 90 |A 60 15 509 
LIFES- EHBARASSING моне? 206 99 А ШТ 22 993 2 
к. ПОР о iB К H Y m E: = 32 | 161 162 88 88 s н н x = 
LIES- 'S-EMBARRASS gongus a) 190 әв |A 94 ат тов || ба тҮ SUB ве в 74 15 Hf 


KEY: A-- CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


° — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1985 REPORT 


NO. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCE: 
PROGR di, STANON š PROGRA 
ks GRAM не. 5 | COVERAGE PROGRAM NAME ^ БАША ERO ARAM | HOUSEHOLD AUDIENCES 
* DAY ПМЕ DUR NET ика WK 2 |WK 1 WK 2 wK START PR 
= DAY “TIME DUR мет икт мк 2 МК 1 wk 2 
CONT 
NBC NIGHTLY NEWS 208 |199 203 
М-Е 6.30Р 30 NBC N ААК т! SUNL 005 зор зо мас Зи ч e E DENS 
NBC. SUNDAY. NIGHT MOVIE зт | 205 192 SIMON & SIMON 207 205 GET NEG 
жибе 9.00P 120 NBC FF әл И TH." $00 во CBS PD roe ME 1699 
32 |198 205 99 99 |А 157 26 1 ^ 
MON. — 9.30P : ЕВ 44 | 208 
куншн н г SURE Tm ЧИЕ КЕ 
R 211 [17 - 
| ДЕТН Өр отсын 5ле 05 вра орат ВБ ТЕ. 8.0020 Ca TF |” Е Ш алат о 
LIED -Ssab № SPECIAL MOVIE PRESNT-FR(S) 203 98 А 94 17 
IFRI 9.4 1 2 FRI. — 9.00P 120 CBS FF 113 
Фр. dooa 1 "PME Mg тсн 189 203 99 99 |^ та N se 
© 10. ? pu B 106 19 900 
2 ат 2 SAT. 8.56Р 1 
NEWSBREAK-SAT- 3 
р р cs 2 |180 187 ao вә fa та is ge || sronrseeak-sw 44 |202 201 98 96 |A 14.3 
MEO Ж B 104 18 883 8.58P 1 CBS SN B 1⁄2 
spit ошак HANS) 201 9 |А 110 
NEHSBREAK-SUN, 42 |183 180 вв 87 |A 12.7 22 1078 А 
мент Couar OP 1 BSN a 3 В 14.7 23 1248 | TJ HOOKER 208 204 99 99 |A 10.0 
99 ^ 34:3 25 1244||. 8.00P 60 ABC OP. B 124 
v LOPERS & PRAC. ORES ^ 35]204 199 оз ов А 122 
< — Q ——— 
1 THU. — 9.30P 30 NBC CS B 16.9 27 1435 || mon. — e.o0P 60 NBC CV B 16.0 25 1358 
OFF THE RACK 7 190 96 |A 10.7 20 908 || THREES A CROHD 1 200 99 |A 14.2 26 1206 
2 FRI. 9.30Р 30 ABC CS B 118 20 1002 || 2 TUE.  8.30P 30 ABC CS B 142 26 1206 
OUR. TIME 3|192 194 әт 96 |A 7.2 16  6ll|| THREES A CROWD 34 | 205 98 A 106 20 900 
SAT.  8.00P 30 NBC GV в 75 17 637 || 1 TUE.  8.00P 30 ABC CS 8 134 21 1138 
PEOPLE DO-CRAZIEST THINGS 6 | 202 98 A 30.8 21 91 тварин OHN. мр, 32 | 205 204 99 99 |А 14.5 26 1231 
1 FRI. 9.30Р 30 ABC U B 102 19 866 || “SUN. 10.002 60 CBS GD B 16:3 28 1384 
PUNKY ShtusTER 8 | 183 95 A 65 14 552 || 20/20 39| 206 205 99 99 |А 16.3 30 1384 
. .T.00P 30 NBC CS B 67 15 569|| THU. 10.00Р 60 ABC DN В 14.5 25 1231 
REMNGTON STEELE 33 | 201 99 A 14.9 27 1265 ||weBsteR 20| 204 206 99 99 |A 12.0 27 1019 
TUE. 10.00Р 60 NBC PD B 165 28 1401 8.00Р 30 ABC CS B 128 25 1070 
кА ШШ) 203 98 КЕ 1645 |uuoS Hg Boss? 14 | 206 99 А 136 23 1155 
.  B.00P 60 CBS CS І TUE. 9.00Р 30 ABC CS 8 145 24 1231 
RIPLEYS BELIEVE IT-NOT зв | 191 193 96 95 |A 7.3 15 620 || Ино THE Boss? 1 202 99 |A 13.8 27 1172 
7.00P 60 АВС U B 103 18 84| 2 TUE.  8.00P 30 АВС CS B 138 27 1172 
RIPTIDE за |196 203 эт 99 |А 14:3 24 1214 || re pance 
über EA S NDG TQ р Pe 528 | ABC NEWS:NIGHTLINE- мо 8 | 198 эт А 50 14 425 
OX ROLL SUMMER ATEM 4 |205 204 99 99 ja 8.6 16 тор 1 МОЙ. 11.30? 3) вс м B 53 15 450 
8.00Р ; 
АВС NEHSNIGHTLINE 174 | 197 197 96 әт |А 6.4 17 543 
о оо анато == 3 E | Е a an КАЕ 
SCAREGROH & MAS, KING 203 206 эт 99 |А 12.8 24 1087| 2 MON. 11:30Р 30 
8100р 80 CBS GD B 15:9 25 1350 | 2 ПЫН 11.30P 31 
see © тє RIMES) вс sh 198 әв |A 10.7 19 908 || 2 MED. 11.30P 38 


9 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1985 REPORT 


PROGRAM | HOUSEHOLD AUDIENCES 0. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME JA Убе | COVERAGE PROGRAM NAME "T STATIONS | COVERAGE 
w Aj . А WK START i 
W o TME our мет ci момка we2| y| AQ SHARE AD МК pay START our мет ёмка wi 2 Wa 1 wo) 
LATE FRINGE CONTD BU 
АВС NEHS:NIGHTLINE-MON(B) 197 97 |A 5.0 18 425|| 2 MON. 12.37A 55 
2 MON. 12.00M 48 ABC N 2 TUE. 12.37А 51 
2 МЕО:  12.45A 48 
ABC. NEHS:NIGHTLINE -FRI(B) 181 æ |A 2.7 9 229|| 2 THU. 12.37А 46 
2 FRI.  12.00M 30 ABC N 2 FRI. 12.404 44 
ABC ROCKS 37 | 120 69 b $5 и ааа p GHAMPIONSHIP FRIS) 191 94 |А 3.9 10 331 
1 FRI.  12.04A 32 ABC PC B 20 6 10 30 АВС SE 
ABC WEEKEND ВЕРОВТ-ЅАТ. 41|161 162 86 86 A 3.4 9 289 ны NIGHT 38 | 197 195 99 93 А 6.8 21 577 
SAT.  11.30P 15 АВС N B 41 10 348 SAT. 11.30P 81 NBC GV в т я (803 
ABC WEEKEND REPORT-SUN. — 42 |165 162 90 90 |А 96 14 306 || 25A. 11:30 81 
SUN. 11.30P 15 ABC N B 3.9 13 331 || ТОМЕНТ SHOW 208 |200 199 99 99 |^ ва 20 gr 
CBS NEWS NIGHTWATCH-1 — 200] s8 so se se |A 12 12 10 || 2 Н рр бо wc ev P. mo m mw 
SU 2.00А 30 CBS N в 11 12 9 
CBS NENS NIGHINATCH- > 10| el т т w 11 13 93 VIEHPOINT(S) 193 98 А 3.9 14 391 
M-THSU 2.30А 30 CBS N B 11 14 93| 1 TUE.  11.30P 109 ABC N 
CBS NENS NIGHTHATCH-3 110 |100 101 85 85 |А 1.0 19 85 | ММЕЕКОАУ DAYTIME 
M-THSU 3.00A 180 CBS N B — 1.0 20 85| | АВС DAYTIME NEHSBRIEF-M-F 209 |206 206 99 99 |А 8.0 28 679 
CBS SUNDAY NEÍS-OSGOOD 42 | 137 137 72 T2 |А 56 12 475|| LMWTHF 2.582 1 ABC N B 79 27 6n 
SUN.  11.00P 15 CBS N B 5:7 12 484|| I TU. — 2.57P 2 
2MN. 2.5Р 2 
DAVID LETTERMAN Т 166 |193 193 99 99 |A 4.2 19 357|| 2 TU-F 2756р 1 
——— 
M-TH 30A 30 NBC GV |... joa ав oo |8 31 18 24 | АВС onip Мб моя ЫА (210 120 120 те те |A ра 23 153 
ur reti 30 NBC GV B 28 18 238 || АВС үн не SER Se А eno in in 9з 92 |^ 20 19 10 
EYE. ON HOLLYWOOD 136| 97 96 62 62 |A 18 6 153 KS S d 
І МИН 12.014 30 ABC GV B 17 6 14 m" CHILDREN о двс 0294 20 209 99 99 |А 82 27 6% 
SEM 12:02. 30 ALL STAR ви? 35 |189 183 вә вә А 27 H 229 
EUM m Vitis 40|182 180 96 97 |A 3.2 17 272 M-F 11.30A 30 ABC QP в 29 
ОЗА 90 NBC PC В 3gp 16 200 35 |115 175 88 вв |A 29 1l 246 
ZERI 127904 30 M-F 11.00A 30 ABC CS E 34 1M 25 
G MICHAELS SPORTS MACHINE s 85 м so 49 JA L2 а 102)|ANOTHER WORLD a copac 0205 201 202 99 99 [А 49 М 45 
we Move 1 185 186 92 93 |A 47 15 399 20 208 dé 99 |A єл әр 5 
1 MON.  11.30P 68 CBS 19 B 52 17 441 || А5 ШЕ bi oq E d B 68 23 57 
ЫШАН 11:30% Br воо LANGUAGE 208 | 105 105 54 54 |A 24 8 204 
HC EIE ima 1 MTUF 4.00Р 30 CBS PV B 25 8 212 
IFRI. 11.309 63 ARUM POUND 
2 МТОЇН 11:30P 67 
2 WED. 11.30Р 75 сарто, 212 | 197 198 94 94 |А 5.2 18 441 
ма 685 0b ат ш 9 08 |À 1:3 8 110 
LATE MOVIE II 210|185 186 92 93 |A 3.2 16 272 || 685 inv по rM us B. 18. r qui 
1 MON.  12.38A 53 CBS FF B 3.5 19 297 
1 ЩЕ. 12.37А 53 585 MORNING NEWS 1 214 | 201 201 99 99 |A 2.5 15 212 
15. 153A 4 ме Meo COS № | 201 201 э 99 |À ^ 2:9 13 2% 
aar BS MORNING NEWS 2 : 
IFRI, 12.33A 55 š 8.30А 30 CBS N в 35 15 297 


11 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1:1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1985 REPORT 


NO. OF _ | PROGRAM | HOUSEHOLD AUDIENCES NO. ОЕ | PR HOUSEHOLD AUDIENCE | 
PROGRAM НАМЕ W STATIONS | COVERAGE PROGRAM NAME RN поке | COVERAGE 28 
мк START "к START 
$ DAY — TIME DUR NET ик WK 2 [WK 1 WK 2 # DAY “TIME DUR мет ика WK 2|WK 1 WK 2 
WEEKDAY DAYTIME CONTD 
1NON. 3.18P 42 NBC DD в ws 
DAYS OF OUR LIVES гот |207 208 99 99 |A 7.0 23 59а || 1 TU-F 3.00 60 
1М-Е 1.00P 60 NBC DD B 71 23 603| 2T-F 3.00P 60 
2 MON. 1.28Р 32 
2 TU-F — 1.00P 60 SANTA BARBARA(B) 187 82 A 32 Ш 2 
DAYS OF OUR LIVES) 88 а |A 2.9 10 246 || lMON.  3.00P 18 NBC DD | 
2 MON.  1.00P 28 МВС 00 SCRABBLE 206 |201 201 96 96 |A 5.3 21 450 
МЕ 11.30 30 NBC 06 B 55 52 467 | 
DAYTIME EMMY, AHARDS(S) 207 99 А 102 32 86 
1 THU. 3.00P 123 CBS AC SEARCH FOR TOMORROW 208 |150 150 77 77 |A 30 11 255 
GENERAL HOSPITAL 204 |208 207 99 99 |A 91 30 113|| МР 12.30P 30 NBC DD в 32 12 272 
МЕ 3.00Р 60 ABC DD B вз 29 158 || SILVER SPOONS ME ас се20 [135 15 83 e3 |А 44 18 94 
GOOD MORNING, APERIA 730 210 |206 205 99 99 |A 4.0 25 340 Е Е А 
M-F 7.30А 30 АВС N в 47 23 399 || РЕВ PASSWORD 207 |147 144 то 70 |A 3.9 14 331 
GOOD MORNING, AMERICA-830 "209 |204 203 99 99 |А 44 20 3⁄4 || MF 12004 30 NBC 06 B 35 13 297 
M-F 8.30А 30 АВС N B 52 22 441 TODAY siu ТЗ0АН ое и |203 203 99 99 |А $8 2 38 
GUIDING LIGHT 209 |207 207 99 99 |А 6.6 22 560 ro m ШЕ 
STROF ^T, op 60 CBS DD B 7.2 23 61l||TODAY SHOH-8.30AM 209 | 203 203 99 99 |A 4.2 19 357 
2M-F 3.00Р 60 M-F 8.30A 30 NBC N B 48 21 408 
LOVING 204 | 188 187 94 94 |A 4.2 15 357 || $25,000 PYRAMID 212 |178 180 вә вә |A 4:8 19 408 
М-Р — 12.30P 30 ABC DD B 41 15 348|| М 10.00А 30 CBS QP B 52 21 441 
NBC NEWS AT SUNRISE 210 |185 185 96 96 |A 1.9 19  161||MHEEL OF FORTUNE 207 |206 202 98 96 |А тл 28 603 
6.30A 30 NBC N в 20 16 170|| M-F 11.004 30 NBC QG B 7.1 29 60 
NBC Jes oS Dav 124 | 195 195 96 o6 |A 4:5 16  382||YOUNG AND THE RESTLESS ` 211|208 208 99 99 |А 8.4 30 713 
2.57P 1 NBC N B 45 16 зо imt E: 30Р š CBS DD в 7.9 29 671 
NEHSBREAK -1.57 213|182 183 85 85 |A 7.0 27 594 та 1.252 
11.57А 2 CBS N B 7.0 28 594 2 a 12.30P ë 
NEMSBREAK-357 209 |187 186 91 91 |A 55 18 467 
lMTUMF 3.57р 2 CBS N B 6:0 1 509 || YOUNG AND RESTIESS-NONGD 138 1 [А 41 14 348 
2 M-F — X5 2 N.  1.00P 25 CBS DD 
ONE LIFE ТО LIVE 205 |208 207 99 99 |А 7.9 27 67 Been DAYTIME 
M-F 00Р 60 АВС DD B 73 25 620 | | ABC WEEKEND SPECIALS 192 191 96 95 |А 37 ш 314 
PRESS YOUR LUCK 211 [110 171 82 85 |A 44 17 374 SAT. C P 00N 30 ABC FV B 46 16 391 
ү ед, OBS. P ш шу ABC HIDE HORLD-SPORTS SP (S) 198 9 |A 25 в 212 
PRICE 15 RIGHT 1 212|208 208 98 99 |A 6.7 26 569 30P 60 ABC SA 
І М-Р  11.00A 30 CBS AP Абр 28. 388 | aSc HIDE HoRLD-SPORTS SAT — 25 | 214 99 A 54 18 458 
2 МОН. 1:254 5 1 SAT.  2.30P 189 ABC SA 8 60 16 509 
т пенал ? 211 | гов 208 98 99 fA в.в зз 130 || АМН AND TE. UAM c аад 206 99 99 $ $4 2b o1 
Mora Мей SU 085 АР B 8.7 35 739! | AMERICAN BANDSTAND 41 | 164 172 81 86 А 31 11 263 
PRICE 15 RIGHT 1-MOND) 182 вз |a 53 21 450|| SAT.  12.30P 60 ABC PC B 34 11 289 
11.00A 25 CBS AP 
RYANS HOPE 204 | 173 171 92 91 |A 31 11 263 Вы 194 194 94 94 |А 15 13 127 
МЕ 12.00 30 ABC DD B 9:2 1à 272 8.00A 30 CBS ex B 21 15 4ш 
BUGS BUNNY/ROAD RUMER I^ ^ 30 | 203 203 99 99 |А 47 19 39 
SALE OF THE CEN С Ф" 153 154 в s fA 4 19 46 | SAT. 10.04 30 cis CA B 53 19 450 
4:6 
BUGS BUMNY/ROAD RUNNER 2 — 30|201 202 99 99 |А 54 21 458 
SANTA BARBARA dokar ое 8A 353 И 880) BUGS BUNNY/NOAD RUNNER 2E i A 54 21 d 


13 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1985 REPORT 


PROGRAM [ HOUSEHOLD AUDIENCES ROGRAM. | HOUSEHOLD AUDIENCES 
PROGRAM NAME “ЙЫ з! sn fis COVERAGE № m PROGRAM NAME sls А COVERAGE 
w START AUD. SHARE AUD | WK 
V v FME our мет Вика ик?|ик1ик2|?| AYO SHARE OO Кору START pur lis. re WK 2 МКТ WK 2 
| 
WEEKEND DAYTIME CONT'D 
BUGS BUV/RDAD RUNER 3. 18 |177 177 87 87 д аз 16 365 | NBC MAJOR LEAGUE BASEBALL “al 204 201 99 99 |A 7.0 24 594 
SAT.  12.00N 30 CBS CA B 3a 13 29| 1$AT. 118 179 NBC st B 65 22 552 
CBS SPORTS SPECIAL-SA.(5) 205 әв JA аз 13 365 | № ов DOO MYSTERIES 41 |200 200 96 97 |A 34 13 289 
cis SPORTS Шү 60 Co S° g 199 s А que в СЯ „Ж, АЕ ДЫ 
2 SUN. _ 4.00P 120 CBS SA B 58 15 492 ож TO ROM ov-s:2san 44 |192 192 95 95 |А 31 25 263 
SAT. _ 8.28A 2 NBC CN 8 40 24 340 | 
CBS STORYBREAK 18 | 199 200 98 98 |A 5.5 21 авт оме TO спои ON-8:58AM 44 |197 197 96 96 |A 36 22 306 
SAT. 11.004 30 CBS CL B 51 19 433|| SAT.  8.58A 2 NBC CN B 48 23 408 
DUNGEONS AND DRAGONS 38|204 204 98 98 |A 48 21 408 
SAT. ^ 9.30) 30 CBS CA B 55 21 467 OE TO RoN ON-lo2eAH 43202 203 99 99 |^ ва ж эз 
FACE THE NATION 157 165 90 91 |А 2.8 11 оза ом TO GRO зван 2С "aa | ооа 205 os 98 |) 0 2 19 
GET Jv eia d 92 065 c да |202 200 әв өв |А 2:9 19 20| SAT. 10.584 2 NBC CN AE B E. 
. 8.304 30 CBS CA в 40 20 340 OME TO GROW otash 40 uo Mo те 75 |^ з.е 13 308 
INCREDIBLE HULK ив ds m n зг з sei m Valerie 205 99 |A 48 14 408 
12.30P зо NBC СА 8 36 13 306 || 2 SAT.  3.30P 227 ABC SE 
N THE ichs. A 26AM 44 |193 193 94 94 |A 19 16 161 
SAT. 8.264 З CBS CN 8 30 18 255 | PGA CHAMPIONSHIP SING) — 207 99 ЈА вв 19 577 
IN THE NEWS- 8.56AM 44 |201 199 әв 98 |А 3.1 19 263 || РИ PANTHER AND SONS 
—— 
| 
N TE iens m 3085 Oo | 09 203 ов on А 42 1 3 SATIS, 8,204,280 ION n А A: 
і Pe 16| 162 161 83 83 |A 
у ен : qaum | nai ne uidit déc S ^ia 201 201 ов 99 |А la 288 
ài ж АМ scso |299 196 9? |$. $1 ц $e з he АА (30 ABC СА 8 15 33 
IN T іедо12 29и IT m 187 ana 3 25 o нш Q š y {Б^ Bi 
оош ÜU OP. dia ЗО 20 А80 ^ir aea 167 во вэ | А 15 34 
коо уро аз | 179 180 вә вә |A 5.2 20 441 || ЗАТИВОАУ в o 
Lue nM PME] лт ча эзы Ax 2 Е а : 155 ДБ 
nd. ° Е ВОСК-8:25АМ — 44|192 191 97 97 
SAT. 11.304 30 CBS CL B 4:8 18 416 || SCHOLHOUSE R КҮ C OM гоз 202 99 99 |А в 290 
DUI yurapa raga |157 297 96 0А 2$ X | E ce 8 и 382 
MEET THE PRESS зә |176 i77 96 96 А 26 9 221 ИЕ | 18. 235 
E PRESS aa Mic GE B 3:1 10 263||ScNoouioUse ROnk-1025AM. | 14 | 201 ME gm | 
193 94 
MENTEM д зо двс CAT |202 201 30 99 [зл во холе Ñ о WN 8 16 399 | 
M.T 4 аз (175 175 ввов|А 42 16 35 || agg. 43209. 204 99 ә | д 24 408 | 
SAT. 11.304 30 NBC CA E OH. ALS SAT. 9.004 30 NBC СА » |8 8 s | 
3|203 204 99 
MU BABIES QA so cas cA. |203 205 98 98 jA gg ga aall ЗАТ. 9.304 зо NBC CA. 8 30 679 | 
с Мј LEAGUE PRE GAME 16 | 202 201 99 99 |А 38 18 408 M КОЕ 
SMURFS Ш аз | 203 204 99 99 
E рр ев B 46 17 sep MUST.  10.00A 30 NBC СА 8 31 747 
р SNORKS 41|193 193 96 96 |A 22 212 
ЗАТ. — 8.00A 30 NBC СА 8 23° 297 


15 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


5 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) ` cs 18T AUG. 1985 REPORT 


NO. OF | PROGRAM. | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | HOUSEHOLD AUDIEN 
PROGRAM NAME JM, STATIONS COVERAGE Я дис || PR06RAM наме Mhn STATIONS | COVERAGE шш 
“к START Е ик START 
$ DAY TIME DUR NET ика wk 2|WK 1 wk 2 | Y * DAY “TME DUR NET И мк 1 WK 2 |WK 1 WK 2 
WEEKEND DAYTIME CONTD 
SPIDERMAN AND FRIENDS 37 |142 141 76 75 |А 3.9 
: 12.00N 30 NBC CA B 4.8 
SPORTSBEAT 22 92 59 |А LE 
2 SUN. 2.00P 30 ABC SC B 1.4 
STORED 18 | 179 91 A 3.7 10 314 
SUN. 4.30P 90 NBC SA B 4.6 12 391 
SPORT оо ED.(S) 179 93 A $59 T € 
1 SAT.  4.17P 73 NBC SA 
SPORTSHWORLD-SUN SPEC. ED.(S) 179 91 |А З.Р 9 263 
2 SUN. 4.30Р 90 МВС $А 
SUNDAY MORNING 43 | 177 177 96 9% |А 3.7 18 314 
SUN. 9.00А 90 CBS N B 45 19 382 
SUPERFRIENDS: SUPERPOWERS 44|197 196 97 97 |А 25 И 2 
ЗАТ. 8.30А 30 АВС СА B 3.8 19 323 
SUPERFRIENDS:SUPERPOHERS2 38|192 191 97 97 |А 1.6 14 136 
ЗАТ. 8.00А 30 АВС СА B 27 15 22 
THIS WEEK-DAVID BRINKLEY 38 |191 188 97 97 |A 3.3 12 280 
SUN. 11.30A 60 ABC N B 3.9 ІЗ 331 
TURBO. TEEN 44 | 203 202 99 99 |А s ILE 
mis T PT 
SAT. 9.30A 30 ABC CA B 4.6 17 391 
MSN OPEN GOLF-SAT(S) 197 97 А 3.3 10 280 
1 SAT. 4.00Р 120 CBS SE 
WESTERN OPEN GOLF-SUN(S) 206 99 А 6.5 №17 552 
1 SUN. 4.00Р 170 CBS SE 


17 KEY: A CURRENT REPORT В = ЗЕАЅОМ AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


kt Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. MON. 


TIME 7:00 7:15 7:30 7:45 


JULY 29, 1985 


15 10:30 10:45 


TOTAL AUDIENCE { 18,080 
(Households (000) & Ж) 21.8 
—— Ax MONDAY NIGHT BASEBALL. ————————— — — — — — —. 
ABC TV E NAM a 
MULTI-SEGMENT TELECAST(SD) 
AVERAGE AUDIENCE " 7,810 
(Households (000) & 96) 9.2 7.9* 8.7* 9.1* 9.9* 10.4* 9.6* 
w SHARE OF AUDIENCE % 16 16 * 16 х 16 * 17 * ия 16 * 
AVG. AUD. BY Y HR. % 128 180 Шз o] 3.0 19.2 әв 10.0 104 10.4... 9,8 
— K  ............ 6 100—104 104 9.8 в 
Е С { 15,710 16,640 16,730 18,510 
з 18.5 19.6 19.7 21.8 
—— SCARECROW & MRS. KING —— КАТЕ & ALLIE NEWHART e— CAGNEY & LACEY —— 
E CBS TV (в)(50) (R) (RXS0) 
AVERAGE AUDIENCE { 11,460 13,920 14,430 14,350 
K Households (000) & %) 13,5 12.5% 14.5* 16.4 17.0 16.9 17.3* 16.6* 
SHARE OF AUDIENCE % 26 24 * ог а (29 28 29 29 * 29 * 
AVG. AUD. BY %4 HR. % 11:7 13:3 143 14.08. 156 112 162 To 15 17.0 2 
1 TOTAL AUDIENCE { 14,940 19,360 
(Households (000) & %) 17.6 22.8 


+— TV BLOOPERS & PRAC. JOKES — «—— Bc MONDAY NIGHT MOVIES —— — — — — ——. 


N BC TV (R50) SESSI0NS 


AVERAGE AUDIENCE f 10,530 10,440 
(Households (000) & %) 12.4 12,1* 12.7* 12.3  12,3* 11.5* 12.4* 12.8* 
SHARE OF AUDIENCE % 23 04 * СЫ 19 * 21 х 22 * 
AVG. AUD. BY НИ. % ie Ws Ties 4129 1 1004 7339 418 413 125: 12.3 12,5 13.0 
. = — 
ем Í 12,20 e 
15.2 . 
—— HARDCASTLE & MCCORMICK АВС MONDAY NIGHT ЮЕ —— —. 
ABC TV (ANS) Ы 
AVERAGE AUDIENCE { 9,080 11,890 
(Households (000) & X) 10.7 10.6* 10.8* 14.0 11.7* 13.6* 14.6* 15.9* 
SHARE OF AUDIENCE % 20 * 19^ 024 TES < 25 ж 24 * 20 * 
W лус. AUD BY W HR. % 1095 108 106 07 ит ие в 313.9 14.4 м9 460 15,9 
Е LIQTALAUDIENCE { 13,750 14,260 14,520 15,710 
s (0 À : А Е 
еее тр. <—— SCARECROW & MRS: KING — KATE & ALLIE NEWHART e CAGNEY & LACEY —— 
E CBS TV (RY(SUS-SD) (в) (RY S0) (я) 
12,060 12,230 11,210 
Е 19109 nm 12.8* 14.2 14.4 13.2  13.0* 13.3* 
K SHARE OF AUDIENCE X m u 22* 24 23 23 * * 
AVG. AUD. BY М HR. % ibi 1134 132.4. 33,2 | oliin: $337 345 1:9 13.2. 23/6 190 
2 V m í 14,770 17,230 10,270 
Households (000) & 
i < TV BLOOPERS & PRAC. JOKES — ammm NBC MONDAY NIGHT MOVIES —— — 
N BC TV (RYSD) THE COVENANT 
11,630 9,080 
lois (0) E 3) "PP une 12,0» 15.7 13,5% 13,6* 14.0* 10.7 
SHARE OF AUDIENCE % 2 21 * 22 25 Jg» 22 * 28 ^ 19 
AVG. AUD. BY V, HR. % Юг м 183] 22.9 2.195 №35 3159 353 м1 19 10.8 205 


For explanation of symbols, See page A. 
EVE M^N ми Е 100R 


0.5, TV Households: 84,900,000 


ы Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. JULY 30, 1985 


7:00 7:15 7:30 77:45 8:00 8:15 8:30 8:45 ч d 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 10,780 10,610 13,410 11,890 14,600 
(Households (000) & %) 5.8 13.3 17.2 
TREE'S A сю E ys. NS THE зо! AL TO THE с— — MACORUDER AND 00 — 
В) R 
ABC TV P ni m» | em | 
AVERAGE AUDIENCE { 9,000 9,170 11,550 9,850 11,120 
(Households (000) & %) 10.6 10.8 13.6 11.6 13.1 12,7% 13,6* 
SHARE OF AUDIENCE % 20 20 23 19 24 22» 25 * 
W AVG AUD. BY% HR. % 10.2 11.0 10.7 10.9 13.1 Жыл 11.4 11.7 12.0 19.3 13.4 13.7 
8.150 13,240 
E (Households (000) & %) 9.6 15.6 


——ns— 8s3 TUESDAY NIGHT MOVIES. —ə—— 


E CBS TV [71 да 


AVERAGE AUDIENCE 5,540 5,010 

(Households (000) & %) ТД 5.9 5.2* 525% 6.0* 6.2* 6.6* 

K SHARE OF AUDIENCE % 15 10 9 * 9 * 10 * 11 * 12 * 

AVG. AUD. ВУИ HR. % s Юта e Б и ler es 60 3 
TOTAL AUDIENCE Í 17,150 18,250 16,640 
(Households (000) & 94) 20.2 21.5 19.6 


—A ТЕАЙ ————› ПИ РТИЕ —— — RENINGTON STEELE —— 


М BC TV (а)(50) (R)CS0) 


AVERAGE AUDIENCE í 12,570 13,750 
(Households (000) & %) 14.8 13.6* 1021r M16721 21572* FLE 52927 195. 9* 14.5* 
SHARE OF AUDIENCE % 28 26 * 29 28 26 * 29 * 27 НЫ @{ Ж 
AVG. AUD. BY М HR. % 19.0 14.1 15,6 16,5 1520 9593. 7.2. 17:3 15.1 018.5 13447 Э 14.3 
Е э» До — 
TOTAL AUDIENCE 1 14,090 Li m "i M 
(Households (000) & 96) 16.6 


WHO'S THE BOSS? we d Е CROWD ЭШ m о — —3d 


ABC TV (в) ‹я)(50) 


AVERAGE AUDIENCE 11,720 12,060 15,540 
C SHARE O AUDIENGE x P P. £X ч, m ES 
$ 27 
W AVG. AUD. BY HR. % 12.7 14.9 138 14.6 15.8 16.5 17.1 18.0 20.1 20.1 20.1 19.0 
Í 9020 
E жишш о TUESDAY. мент MOVIES. ——ə s  -- 
THE WALL 
E CBS TV (950) 
NCE 6,880 A 
коа 1 ЕР ЕГЕ ЕЕ yl 
а | бй э@ 51 
AVG. AUD. BY И HR. % Тэ | $9. ев [7 Dah 8: | 62 ss ва 
2 l 1 15.9 
(Households (000) & %) 18.3 17.0 
НЕ Сны [AMERICAN ALMANAC ] 
NBC TV (R50) (#50) 
ИЕ "e agat nm зз inse 20210 105 9.7* 
р : l à , : 
SHARE OF AUDIENCE X 25 — 24 * op* м | * aa ew mue m 
11.6 12.6 14.7 14.7 11.6 12.0 12.8 12.9 10.8 10. i Д 


AVG. AUD. BY МНЕ, % 


es EVE.TUE. AUG.6, 1985 


А-6 


TIME 1 


{ 


TOTAL AUDIENCE 
(Households (000) & %) 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


EVE.WED. JULY 31 


15 10:30 


00 7:15 7:30 7:45 10:45 


12,900 9,340 
15.2 11.0 


12,310 
14.5 


*— ROCK'N ROLL SUMMER ACTION — —— — DYNASTY ————— —. — —  — HOTEL 


ABC TV (80) (ROCSD) aT UTC 
AVERAGE AUDIENCE 8,070 6,030 
ў ї 8,490 
(Households (000) & %) { 9.5 9.7% 9.29* 7.1 6.8% 7.4* 10.0 9.6* 10.5* 
ү SHA E OF AUDIENCE % 18 19 * и 12 12 * пас 08 17 * 20 * 
; . AUD. BY % HR. % 9 Kod" 155. 59.35 Бу Жел Ето тт 9.5 19.7 1010-3 10:6 
OTAL AUDIENCE 9 
Е оо 00) EX) Ñ 1029 16190 
CBS REPORTS —— vs WEDNESDAY NIGHT MOVIE —— — 
E С BS TV HIROSHIMA,40 YEARS. AND COUNTING LIT 
(RXSD) 
AVERAGE AUDIENCE ( 6,540 
f 9,7 
(Households (000) & %) 1 
К SHARE OF AUDIENCE % H^ d lo Up od RO E EX 
1 уб. AUD. BY \ HR. % Tt MSS [тт ИВО ША 3 10:479 1137 129$ 155) (192229 1221 
TOTAL AUDIENCE 18,000 1 
(Households (000) & %) { 21.2 ^ie 3019 эв 
NBC TV — — HOMI то Heaven — FACTS OP LIFE DOUBLE TROUBLE ——T. їз — — 
R) (R) 
AVERAGE AUDIENCE 13,750 13,410 12,140 10,190 
(Households (000) & %) 16.2 15.3* 17.1* 15.8 14.3 12.0 12.2% 11.9* 
SHARE OF AUDIENCE. % 30 29 х зік 28 25 22 22 * 22 * 
AVG. AUD. BY М HR. % aS Ж ОЛ НЕО 172208 ЦЧ Б ав (14-19- 34:6. (42:1 12.9 | 12.07. 31:7 
— a _ sss - 
TOTAL AUDIENCE 11,550 
(Households (000) & %) { »- * 10. 1156 
АВС TV а ROCK'N ROLL SUMMER ACTION — «—— — —— DYNASTY — eg eMe 
(RX(S0) R; 
AVERAGE AUDIENCE 6,450 5,770 8,910 
(Households (000) & %) { 7,6 7.5% 7.6* 6.8 6.6* 7.1* 10.5 10.0* 11.1* 
SHARE OF AUDIENCE % 14 15 * 14* 12 12 * 13* 19 18 * 20 * 
W Аус. AUD. BY V HR. * i9 59.9— тое зоа 3 
TOTAL AUDIENCE 13,580 19,020 
E (Households (000) & %) ( 16.0 22.4 
$T +N — CBS WEDNESDAY NIGHT I£ ————  — 
Е CBS TV THE с AE FALL. 
AVERAGE AUDIENCE ( 9,340 1,97 
К Households (000) & %) 11.0 10.1* 11.8* 14.1  19.8* 34.1* 14.6* 15.0* 
SHARE OF AUDIENCE % 21 20 * 22 * 25 23 * 25 * 26 * 27 * 
AVG. AUD. BY у, НЕ. % 10:0: 10.2. 31.6 182.1 12.09 13.1 1199 14.2 144 14.8 14.8. 15.9 
2 ` TOTAL AUDIENCE { 16,560 17,400 15,540 12,900 
19.5 20.5 18 15.2 


(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ HR. % 


TV HOUSEHOLDS USING TV WK, 1 
Seo D 


U.S. TV Households: 84,900,000 
А-7 


—— ST. ELSEWHERE —— 


а HIGHWAY TO HEAVEN —— 
(R) 


FACTS OF LIFE 
(RX(50) (а) 


12,230 14,770 13,410 9,760 

14.4 13.4* 15,4 17,4 15.8 115 Еос Prge 
27 26 * 28 * 31 28 21 оны 20 * 
12,6 14.2 15.2 15.6 16.8 18.0 15.7 15.9 12,0 11,8 11.5 10.8 


КИЕНЕШЕНЕНЕНЕНЕНЕПЕПЕП ЕНЕНЕПЕН 
49 0 49 0 0 2.1 ] 53.5 6 6 6.4 6.6 Š 6 5.5 154.0 
For explanation of symbols, See page А. 


EVE.WED. AUG.7. 1985 


| 


dmi Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 


EVE.THU. AUG.1, 1985 


9:45 10:00 10:15 10:30 10:45 


8:45 9:00 9:15 9:30 


TOTAL AUDIENCE í 12,900 ч, M 
(Households (000) & %) 15.2 
е АВО THURSDAY NIGHT OVIE — —— —, СС ule A —— d 


ABC TV em d 


AVERAGE AUDIENCE ( 5,600 13,670 
(Households (000) & %) 6.6 5,5% 6.0* 6.9* 7.8* 16.1  16.3* 15.9* 
SHARE OF AUDIENCE % 12 и * 11 * 13 * l4* 29 29 * 29 * 
W лус. AUD. BY 4 HR. % se B sa Ба Tis Diem 2 в 235720 168 ез 154 

12,060 14,940 11,040 

E Households (000) & %) 14.2 17.6 13.0 


— МАМ, P.I. — e SINON š SIMON —— ——, e KNOTS LANDING — 
(R) 


Е CBS ТУ «туру (ayso) 


AVERAGE AUDIENCE { 8,570 11,210 7,640 
K Households (000) & %) 10.1  9.3* 10.8* 13.2 12.4% 19.9% | 90 7 9.3% Bs 
SHARE OF AUDIENCE % 19 18 * 202€ 24 23 * 25 * 16 16 * 2655 
AVG. AUD. BY \ HR. % 922. 9.4 10.6 11.0 19,0 12,9 14.1 13.8 9.5 9.1 8.6 8.9 
19,270 16,560 15,110 14,010 15,790 
(Households (000) & %) 22.7 19.5 17.8 16.5 18.6 
BILL COSBY FAMILY TIES CHEERS. NIGHT COURT — e——— HILL STREET BLUES — 
N BC TV SHOW (я)(50) (R) (R) 
са) 
AVERAGE AUDIENCE { 16,640 14,940 13,410 12,140 11,290 
(Rouseholds (000) & %) 19.6 17.6 15.8 14.3 12-91 713105 13.7* 
SHARE OF AUDIENCE % 38 33 29 25 24 eg * 25 ^ 
AVG. AUD. BY \ HR. % 18.6 20.5 17.6 17.5 15.6 16.0 14.4 14.2 12.9 13.2 13.7 13.6 
e nte о —— 
TOTAL AUDIENCE { 14,010 18,850 
(Households (000) & %) 16.5 СЕА 


ABC THURSDAY NIGHT MOVIE ә 20/20 —— 


ABC TV Ey 


AVERAGE AUDIENCE { 7,640 


(Households (000) & %) 9.0 7.9* 8.5* 9.4* 10.4* 16.5  16.9* 16.1* 
SHARE OF AUDIENCE. % 17 16 * 16 * 17 * 18* 30 30 * 30 * 
W Ас. AUD. BY ⁄ HR. % : : 155 n 
TOTAL AUDIENCE { 11,040 14,860 10,950 
Е ея — — waw. Pal, — luis s SION ——. u uwa —— 
E CBS TV (А050) (я)(50) (R) 
7,220 
Mas (00 Ë x) Ñ Wy gas oan MAS 12.0 13.6 8.5 в.в" 8.3* 
К CARE OF AUDIENCE Ж и 16* 18* 23 * SD sis 16 * 
AVG. AUD. BY HR. % 7.9 8.2 9.1 9.8 11.8 12.3 13.5 13.6 9.3 8.2 8.0 8.6 
17,060 15,710 15,370 14,860 
° (Voci Q0) È ) { Pis 20.1 18.5 18.1 17.5 
BILL COSBY FAMILY TIES CHEERS < WILL STREET BLUES —— 
NBC TV SHOW (R)XsD) (а) 8250 (в) 
(в) 
AVERAGE AUDIENCE { 16,810 18540 13,410 14,240 103380 Em La 
Е OF AUDIENCE X EJ 5° 27 22 122 * 22 * 
AVG. AUD. BY № HR. % 18.6 21.1 185 18.1 160 15.6 15.4 вт 134 121 пт 15 


For exem of RETE Seo page A. 


EVE.THU. AUG.8, 1985 


U.S. TV Households: 84,900,000 


ки /W/elsen NATIONAL TV AUDIENCE ESTIMATES 


TIME 7:00 7:15 7:30 7:45 


EVE.FRI. AUG.2, 1985 


15 10:30 10:45 


TOTAL AUDIENCE 1 
(Households (000) & %) { du i UE ч l ч 
WEBSTER COMEDY FACTORY BENSON PEOPLE DO- Í x 
ABC TV p T CRAZIEST TONGS LIFES. кыа MOMENTS. 
(SD) 
КЕЛАДИ 10,270 9,510 9,760 9,170 9,930 
4 " 
SHARE НЕ x pa 11.2 u5 10.8 11.7 11.8 PHI 
W AVG AUD. BY V HR % ў, б $: аА nu 
1129 do 11.2 11.3 1152 11.9 10.2 11.3 1220 11.5 11:7 11.6 
TOTAL AUDIENCE 
E (ноз (0002) Ñ CIE PS 


Тр 
E св TV TEEI ЖЕ = 


AVERAGE AUDIENCE 6,450 1 
K (Households (000) & %) { He та» 8.1% uw 9.9* 11.75 1372F 14.6% 
SHARE ОР AUDIENCE % и kiei wa 24 IE: 23 * 25 * 28 * 
1 . AUD. BY V HR. % TO Ыл (во вз 9:998 10.0 13.2 — 12.2. 12.5 14:0. тав 14:6 
нон (Е) X 
olds 22.8 
N BC T NBC NAJOR LGE BSBL GM FRI 
V CHICAGO а Нет YANKEES 
aue мире ( pa 
1010$ ж 
SHARE OF AUDIENCE % в p. i Ih In l^ i^ 
AVG. AUD. BY % HR. % DUO SON alat EZS 670) КОМА MSAN. ўа ТАЛ РЕБЕ pig) 6826, 
ы щл „ааа — - 
ОТА АЛЕ * í 12,230 10, м0 11,630 © Teo 
14.4 12 13.7 
ERSTER — COMEDY FACTORY BENSON TFF тне RACK 
ABC TV (#50) (R) (в)(50) 
AVERAGE AUDIENCE ( 10,100 8,910 9,510 9,080 
Н: M 11.9 10.5 11.2 10.7 
| 27 22 23 20 
W AVG. AUD. вина. % 11.8 12.1 10,5 10.5 10.7 „т 10.7 10.6 
E TOTAL AUDIENCE — ( 8,240 14,090 
Е (Households (000) & %) 9.7 16.6 
— — DUKES or HAZZARD —— 
- (RY SUS-8D) GAY BLADI E 
E CBS TV 
AVERAGE AUDIENCE 5,180 7,730 
К (Households (000) & 96) 6.1 5,4% 6,9% 19.1  g,9* 10.2* 9.3* 8.1* 
K SHARE OF AUDIENCE % 13 120% 159 И 18 * 19 * 17 * 15 * 
AVG. AUD. BY № НЕ, % 8.16 | 60 6:51 117.90. 5.008 92 #0 105 | 0:0 аз ТЕ 
2 “TOTAL AUDIENCE í 10,020 12,990 19,270 
(Households (000) & %) 11.8 15.3 ei 


—— —— KNIGHT RIDER ——— +—— —À MOTOWN REVUE —— МАИ VICE ————À 
(R) 


NBC TV Ё 


AVERAGE AUDIENCE 7,050 8,830 15,540 

(Households (000) & %) { 8.3 1.0* 9.5* 10,4 9.3% 1398. 1@ 35 On 18.87 
SHARE OF AUDIENCE % e n zi ae T 20 19 * RRA. 34 3$ 35 * 
AVG. AUD. BY \ HR. % 9.1 95 10.9 12.0 17.5 18.3 18.9 18.6 


T В USING TV Ha у 


АЗИИ EFLERRERIER EARIARA 
43:6 436 438 44.7 |46.2 [47.9 48.6 150.4 | 51.7 54.2 54 2.8 


For explanation of symbols, See page A. 


EVE.FRI. AUG.9. 1985 


0.8. TV Households: mE 
\-11 


Пи с а 


^ Mielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.3, 1985 


1:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 — 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


em. ( "t "t "wn 
ABC TV 1a. Юж 3370 OSEE BAT S en FINDER OF LosT Loves 
AVERAGE AUDIENCE 7,810 
(Households (000) & %) { 9 PY Wie 
үү SHARE OF AUDIENGE к E 2 q 16 “ш 9.T* и. in E 10.1* 11.0* 
AVG. AUD. BY \ HR. % 28 Ш e iia 10310 в Ш 
TOTAL AUDIENCE 
(Households (000) & %) { ҮП E ET 
E CBS TV EE €. —  ——TKsTS— — css SATURDAY. NIGHT ЮЕ ————  — 
AVERAGE AUDIENCE k 
UDIE 
К Households (000) & %) { E 7.4* 7.9* E * * 
SHARE OF AUDIENCE % 15 MN s cP $22 jai En fs 
AVG. AUD. BY № HR. % 6.9 7.8 [Í 8.0 3 Ü š 2 13. 
TOTAL AUDIENCE 7,130 
(Households (000) & %) { 8.4 үс Nr an T 
NBC TV OUR TIME !T'8 YOUR ovt GIMME A BREAK — NAMA'S FAMILY — —— — NUNTER ——  —, 
(а) (а) 
AVERAGE AUDIENCE 5,520 
(Households (000) & %) í B 2630 E E din 
x 9.4 10.4 11.5 11.1* 11.8* 
SHARE OF AUDIENCE % 15 16 19 21 23 22 * à* 
AVG. AUD. BY 4 НВ. % ЕЕ 8.8 10.0 10.1 10.7 10.8 11.5 11.7 12% 
— — =— sas xs — 
TOTAL AUDIENCE 13,330 12,570 12,230 
(Households (000) & %) 1 15.7 14.8 14.4 
ABC TV (1) —T HOOKER ———— LOVE BOAT МЕ OF LOST LOVES — 
(R) (В)(50) (R) 
AVERAGE AUDIENCE 9,170 9,250 9,000 
(Households (000) & %) { 4.8* 10.8  10.3* 11.3* que 10.4* 11.4* 10.6  10.4* 10.8* 
SHARE OF AUDIENCE. % В, * E 23 * 24 * 21 * 2» w Mop 20 * 21 * 
W млин % до 11.0 11.3 11.3 10. 5 10.4 11.4 11.4 10.3 10.4 10.4 11.3 


Ë (Households (000) & Ж) 


=" MEC SATURDAY NIGHT MOVIE ————————— — — — — — ———, 


p CBS TV dires 


AVERAGE AUDIENCE 1,980 
K (Households (000) & %) 9.4 T.6* 8.6* 9.9* 10.1* 9.В* 10.1* 

SHARE ОР AUDIENCE % 19 23 E 285 d 20 * 20 * uo x< 20 * 
AVG. AUD. BY У НВ. % 7.4 8.4 9.8 10.0 99 10:3 . 10.1 10.0 

(Households (000) & %) ко; T b 2 11. 1 10. 8 

OUR TIME IT'S YOUR МОЕ GIMME A BREAK MAMA'S FAMILY Е ША —T 

NBC TV (я)(50) (R50) (а) 
AVERAGE AUDIENCE 6,710 6,370 8,070 7,900 9,590 

lera (000) & X) 7.9 7.5 9.5 9.3 11.37 271 11.6* 
SHARE OF AUDIENCE % 2A 3. 19 18 22 22. 29.* 
AVG. AUD. BY \ НЕ. % T.8 9.4 9.6 9.0 8.7 10:8 1159000167 1176 


xad JPGA CHAMPIONSHIP" АТ, ABC,(3:30-7:17PM)(S) EVE. SAT. АК. 10, 1985 


И 
^^ Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.3, 1985 
LAB La MI Ж... 4 
[ TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE { 3,480 
(Heuseholds (000) & %) 4.1 
ABC TV de 
AVERAGE AUDIENCE { 3,230 
(Houssholds (000) & %) 3.8 
W HAE OF AUDIENCE x 10 
AVG. AUD. BY № HR. % 3.8 
г TOTAL AUDIENCE { 
K (Households (000) & %) 
£ CBS TV 
AVERAGE AUDIENCE { 
K Households (000) à %) 
1 SHARE OF AUDIENCE % 
AVG. AUD. BY V HR. X 
š 
Í TOTAL AUDIENCE — f 10,780 
(Households (000) & %) 1 12.7 
a — SATURDAY NIGHT ——— 
NBC TV (тШ Е оону 
AVERAGE AUDIENCE { 6,370 
(Households (000) & %) 7.5 8.5* T.4* 6.0* 
SHARE OF AUDIENCE % 23 23 * 23 * 22 * 
AVG. AUD. BY № HR. % 8.8 8.2 E E 060° 1555 
— D A d 
TOTAL AUDIENCE 
(Households (000) & %) { EC 
ABC 
Li 
iade Li 
(Households (000) & %) { 22990 
SHARE OF AUDIENCE % 8 
AVG. AUD. BY V HR. % 3.0 
(Households (000) & %) 
CBS TV 


AVERAGE AUDIENCE 


AVG. AUD. BY у НВ. % 


(Households (000) & %) 11.4 


— SATURDAY. т —— 


тә x m m = 


NBC TV сан АЕ сим) 
AVERAGE "rs 5,180 

етуг ned 6.1 6.9* 6.2* 4.6% 
SHARE OF АЦ н % 19 18 * 20 17 
AVG. Ж. BYW HR. % 6.9 6.8 6.7 5.7 4.6 4.8 


Tv НОВЗРМОЕРТТТ 
(See Def. 1) 


symbols, See page А, 


Т ЧАРТА em AUG.10. 1985 


А ВА ilL LAS iik 
^ie Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. SUN. 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 


AUG.4, 1985 


10:30 10:45 


Quee qu) ax) Í CER "ud 
à 29.1 
ABC TV e RIPLEY'S BELIEVE 1Т-ЮТ — ABC SUNDAY NIGHT WOVIE —————— 
са) 
THE ш ap nens 
NL КҮҮ Bio та 12,310 
sehol ; ү 7.9* 14. .4* 
W SHARE OF AUDIENCE € в 16> КАКИЕ E" E D Mos sen 
LOLAILEES |] шекер ou. 9&5 t:451 04-1 16 
5 à 
ЖОГ ШИШИ Г: ч ч 
. Д ‚5 
—n s MINUTES —— «——— — BURDER, SHE WROTE —› — CRAZY LIKE А FOX —— a E JOHN, шр. — 
E CBS TV (axso) (азо) О 
AVERAGE AUDIENCE 19,750 11,720 1 
К ioo yn E o { 16.2 15.1* 17.3% 13.8 39, 7* 13.9* NU 13.4* 15.0* End 14.5* 15.3% 
SHARE 0! AUDIENCE % 33 32* 35* 26 Шт = 25% 124 23+ 28* 26 25* 28 * 
1 . AUD. Ae Gp o 0p 009 ue Feng о т d Wo) К quee 
РЕ AUDIENCE Ч "9 7,560 12,230 18,080 
s 1 1 14.4 21.3 
PUNKY BREWSTER SILVER SPOONS «= KNIGHT RIDER ——  — АВС SUNDAY NIGHT MOVIE. — — —— 
NBC TV (R) qa (R50) мук 
SD) 
AVERAGE AUDIENCE 5,520 6,540 8,740 10,020 
(Households (000) & %) (CS 7.7 10.3  9.4* "d 
SHARE ОР AUDIENCE % — 14 15 19 18* oe R a "us EH EA 


9 
AVG. AUD. BY И HR. % 6.3 6.8 7.2 8.3 9.0 9.7 11.0 11.6 XI NISL L4 и 11.6 11.7 12.4 12.9 


`. ———— = - 


TOTAL AUDIENCE 
шшш бю) к) { 9,510 NC. 


11.2 
<——RIPLEY'S BELIEVE IT-NOT — ——— ———————————————— АВО SUNDAY NIGHT MOVIE 
(в) 


AVG. AUD. BY М HR. % 15.3 16.4 16.5 16.4 15.42 10.3 617.3 117.8 ТБ. 14:9 1152 15:2 13.2 13.6 14.5 14.5 


OTRE AUDTERCE 1 17,660 18,590 
(Households (000) & %) 20.8 2129 


NBC SUNDAY NIGHT MOVIE 


NBC TV x 
1,8! 


AVERAGE AUDIENCE 8,570 
(Households (000) & 96) 10.1 8.7* 10.4* 
SHARE OF AUDIENCE % 20 19 * 2o * 
AVG. AUD. BY % HR. % 8.3 9.0 9:9 10.8 11.6 


AB С ТУ THE ST a p 
AVERAGE AUDIENCE 
memis D L 1 зо Aa Am P dE Eus 
SHARE OF AUDIENCE юм С l&* 16 14% 15 * 16 * 19 
Wo мм мин X з ва 12 76 f 75 во 83 ог 9.2 9.5 9.9 пот 107 85 ва 
TOTAL AUDIENCE Ү 18,000 18,510 16,810 15,200 
E Households (000) & %) 21.2 21.8 19.8 17.9 
e 60 MINUTES МЫ, SHE WROTE — > CRAZY LIKE А РОХ — — — TRAPPER JOHN, Ир. — 
Е CBS TV (RXsD) (8650) а) 
AVERAGE AUDIENCE f 132750 14,180 12,900 11,890 
К Households (000) & 56) 16.2 15.9% 16,5* 16.7 15.8* 17,9* 15.2 18.1" 15.2* 14.0  13.4* 14.5* 
SHARE OF AUDIENCE X 35 35 * 35* 32 зі х 32* 2 ої" 26 ^ 2 — 24 * 27 > 


14.6 14.4 14.7 


РТ Households: 24,900,000 For explanation of symbols, See page A. 
CVE CIIN Al 11 19095 


A-18 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11 12:00 12:15 12:30 12:45 1:00 1:15 1:30 


TOTAL AUDIENCE í 3,480 
(Households (000) & %) 


ABC TV а 
SUN. 
AVERAGE AUDIENCE í 3,480 
(Households (000) & %) 
SHARE OF AUDIENCE % 16 
AVG. AUD. BY у HR. % 4.1 


TOTAL AUDIENCE í 5,09 
(Households (000) & €) 


6 
cs 
CBS TV E 
050000 
AVERAGE AUDIENCE { 4,920 
(Households (000) & %) 
SHARE OF AUDIENCE % 12 
AVG. AUD. ВУ \ HR. % 5.8 


TOTAL AUDIENCE í 1,190 
(Households (000) & %) 


MICHAELS. 
NBC TV Nn 
AVERAGE AUDIENCE { 1,100 
(Households (000) & %) 
SHARE OF AUDIENCE % 4 
AVG. AUD. BY \ HR. % cg 


TOTAL AUDIENCE з 
(Households (000) & %) { pU 


ABC TV sli 
AVERAGE AUDIENCE 850 
aama aw Ñ о 
SHARE OF AUDIENCE % E 
AVG. AUD. ВУИ HR. % зо 


TOTAL AUDIENCE { 5,010 
(Households (000) & %) 5.9 


са 
CBS ТУ Ж 
AVERAGE AUDIENCE í 4,580 
(Households (000) & %) 5.4 


"mmm = 


SHARE OF AUDIENCE % 12 
AVG. AUD. BY ⁄ HR. % 5,4 


TOTAL AUDIENCE { 930 
(Households (000) & %) 1.1 


NBC TV "gh 


AVERAGE AUDIENCE 1 930 


ою к m m = 


1.1 


(Households (000) & %) 
SHARE 0F AUDIENCE % 
AVG. AUD. BY ⁄ HR. % 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


Е 
(See Def. 1 9.5 8.1 š 


7 For explanation of symbols, See page A. 
U.S. TV Households: 84,900,000 EVF SIIN im fT AGAR 


A-19 


^^ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—-FRI. JULY 29-AUG.2, 1985 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10-45 


M luper 1 4,080 4,410 
(Households (000) & %) 4.8 5.2 
<— GOOD MORNING, AMERICA-730 — «—— GOOD MORNING, AMERICA-830 — 
ABC TV (CO-OP) (PARTICIPATING) (CO-OP) — (PARTICIPATING) 
AVERAGE AUDIENCE 3,230 3,740 
(Households (000) & %) 3.8 4.4 
SHARE OF AUDIENCE % 24 20 
W лис. AUD. BY W HR. X 37 3.9 4.44.4 
Е НЕ { on 3:00) 4, 2 4,160 
. š 4.9 
CBS TV CBS pog NEWS 68$ moeni no; NEWS т T PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE í 2,120 2,380 3,910 3,480 
K (Households (000) & %) 2.5 2.8 4.6 4.1 
SHARE OF AUDIENCE % 16 13 19 16 
AVG. AUD. BY У, HR. € 2:5 2.5 2.7 2.8 3 
Ша Ag { о 4,580 4, 0 4,840 
louseholds (000) & %) 5.4 5.7 
e TODAY SHOW-7.30A ——, — —— TODAY SHOW-8.300 ———, sig SPOONS SALE OF THE 
N B С ТУ (c0-0P) (PARTICIPATING) (c0-0P) (PARTICIPATING) и CENTURY 
AVERAGE AUDIENCE { 3,060 3,740 3,570 3,990 
(Households (000) & %) 3.6 4.4 4.2 4.7 
SHARE OF AUDIENCE % 23 20 17 19 
AVG. AUD. BY % HR. % 3.4 3.7 4.4 4.3 а 3.9 4.5 4.6 4.7 
ат. С чо pos 
5.2 * 
— GOOD MORNING, AMERICA-730 — «—— GOOD MORNING, AMERICA-830 — 
ABC TV (C0-OP) — ' (PARTICIPATING) (CO-OP) — ' (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) { 3150 P 
SHARE OF AUDIENCE % 25 20 
AVG. AUD. BY М HR. % 41 4 44 . 4:3 
E TOTAL. ДЖЕК, { 2,800 3:90 5, 019 4, 25 
(Households (000) & %) 3.3 Т 
CBS TV 68$ cde NEWS 68$ Nom NEWS $25,000 PYRAMID ТӨ YOUR LUCK 
AVERAGE AUDIENCE { 2,120 2,550 4,160 4,080 
К (Households (000) & %) 2.5 3.0 4.9 4.8 
SHARE OF AUDIENCE % 15 14 20 19 
AVG. AUD. BY М HR. % 2.5 2.6 2.9 3.0 4.7 5.1 4.6 5.0 
TOTAL AUDIENCE j 1 3,990 Pu NEU po 
(Households (000) & 96) 4.7 . . 
< TODAY SHOW-7.30AM ———» «— TODAY SHOW-8.304 — SILVER SPOONS SALE OF THE 
N B C TV (c0-0P) (PARTICIPATING) (C0-0P) (PARTICIPATING) Е CENTURY 
AVERAGE AUDIENCE í 2,970 3 aU 3,990 4 2 
(Households (000) & 96) 3.5 T 2° 
SHARE OF AUDIENCE % ra 18 
AVG. AUD. BY и HR. % 3.5 4.2 4.1 з 5.1 51 5.2 
Е ЕА ЕН EHEHEHEH ERIETIETEETI EHEBERET 
(See Def. 1) WK.2| 10 13.5 16. 6 19. 5 20. 1 21. `0 
U.S. TV Households: 84,900,000 For explanation of symbols, See page A. 


ПАУ МОМ -COI All RO 109R 


кв Nielsen NATIONAL TV AUDIENCE ESTIMATES ру МОМ. ЕКІ. JULY 29-AUG.2, 1985 


12:00 12:15 12:30 1 
ME í 2,800 2, тей 2,970 4,250 9,510 8,490 
louseholds (000) ) 3.3 3:5 $.0 11.2 10.0 
ABC TV ANGIE no Sme BLITZ E $ HOPE LOVING ALL MY CHILDREN ——» e— ONE LIFE TO LIVE —s 
(50) 
AVERAGE AUDIENCE í 2,290 2,290 2,460 3,480 7,050 6,370 
(Households (000) & 90) 2T 2.7 2.9 4,1 8.3 7.8% 8;9* 15 ат TAS 
SHARE OF AUDIENCE % 10 10 11 14 27 оу 29 * 26 2 m 20^ 
ү AVG. AUD. BY \ НВ. % 2.7 2.7 2.6 2.8 2.8 3.0 3.9 4.4 7.3 8.3 8.9 9.0 7.4 TS 7:9 
—V— т 
Е Е { а 8,740 9,760 6,960 4, 0 
louseholds 7 10.3 IKS 8. 
CBS TV PRICE IS PRICE IS RIGHT 2 +— YOUNG AND THE RESTLESS — «—— AS THE WORLD TURNS — та, 
Е (S0) 
AVERAGE AUDIENCE ЕЯ Bo 7,390 7,390 5,180 4,410 
(Households (000) & %) 8.7 8.7 вок D AE CIO 6:676 (654 
К SHARE OF AUDIENCE % 26. 33 31 31 * 30 * m 19-* Фак 18 
AVG. AUD. ВУИ НВ. % 6.4 7.0 8.4 9.0 8.3 8,9 9.0 am 6.0 6:43. (6:2: (Big 0l 1522 
1 UEN { 7,050 5,180 4,080 3,060 5.260 
louseholds ) s н : ; 
WHEEL OF SCRABBLE SUPER PASSWORD SEARCH FOR — «———— DAYS OF OUR LIVES — ANOTHER WORLD —> 
N B C TV FORTUNE TOMORROW (50) 
AVERAGE AUDIENCE 5,860 4,500 3,310 2,550 6,030 3,990 
(Households (000) & %) { 6.9 5.3 3.9 3.0 7.1 _ 6,8* ТЭ Сыр 4.8% 4,6% 
SHARE ОР AUDIENCE % 27 20 14 11 23 арк ЗАЙ 16 и ® 16 * 
AVG. AUD. BY \ HR. % | E.I [6.835 [52 B.rad 1 1550/80 gái ГЕТ, mate 222 4:9: 4. T 4.6 14.6 
TOTAL AUDIENCE 
3,230 2, 229 3, 0 39 n 9,000 8,830 
(Households (000) & 96) 3.8 3.2 4.7 10.6 10.4 
ABC TV ANGIE ALL STAR BLITZ [^T S HOPE LOVING o ALL MY CHILDREN —— emm ONE LIFE TO LIVE — — 
(s0) 
AVERAGE AUDIENCE 
(Households (000) & Ж) [3 567 Е. Es ОДА Bid Ме то, 8.5* 
SHARE OF AUDIENCE % 12 11 12 15 26 25 * 27 * 28 27 * 29 х 
W AVG. AUD. ин. X 9 оз, 26 2.9 3.2 
E ASAS AW E Q í 6,710 ps E $, K: 4,920 
louseholds 7.9 0.0 6 8 5.8 
PRICE IS PRICE IS RIGHT 2 +— YOUNG AND THE RESTLESS —  +—— AS THE WORLD TURNS —— CAPITOL 
CBS ТУ RIGHT 1 (50) >(0PXSUS-OP) 
Е »t0P) 
AVERAGE AUDIENCE 5,770 7,220 6,710 5,350 4,410 
(Households (000) & %) 6.8 8.5 7,0 7.9% 8,1* 6.3 6.1% Бяо 
K SHARE OF AUDIENCE % 27 34 28 29 = 2B * 2 20 * Ай * | 18 
AVG. AUD. BY НА. % СЕКТ 6: E: d 7.7 АВ. 8.1. 7.8 6.1 СШС: U De 151 
2 EE A CV) í 7,130 P 3, Яй 3,060 7,220 5,940 
ouseholds Eo 6. 4.5 3.6 8.5 7.0 
WHEEL OF SCRABBLE SUPER PASSWORD SEARCH РОВ —— DAYS ОР OUR LIVES — — de ANOTHER WORLD а 
NBC TV FORTUNE TOMORROW >(0P)(SUS-0P) (80) 
AVERAGE AUDIENCE í 6,110 2,630 5,860 0 
(Households (000) & %) 7.2 3.1 6.9 6,7* О Е bid 5.0* 
SHARE OF AUDIENCE % 28 11 P. 22 * БА x” 17 E 276 " 
AVG. AUD. BY И HR. % 5.1 6.8 5,2 5.0 ` 


тү HOUSEHOLDS USING TV "m j 
(See Def. 1) 
U.S. TV == T For explanation of symbols, See page A. 


А-23 DAY MON.-FRI. AUG.5-9, 1985 


——-— --- =. =s ar PATIMATECO DAY BMUR.-FRI, JVM! e Vo UE е 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 


DAY MON.—FRI. JULY 29-AUG.2, 1985 


5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


4:45 


TOTAL AUDIENCE { 529 9,250 
А) Fa GENERAL HOSPITAL i "a, pes 
——- — 
AVERAGE AUDIENCE ( 7,470 7,900 
(Households (000) & 96) 8.8 8ТЕ 8.9* 9.3 
SHARE OF AUDIENCE X 29 — 29 * 29 * 21 
W AW.AUD.BYW HR. X вв во зо 8.8 9:1 | 9.4 
TOTAL AUDIENCE (6:960 2,630 10,950 
Ë Households (000) & %) 8.2 12.9 
— — GUIDING LIGHT — E LANGUAGE. ($) (ОР). CBS BE NEWS- 
E CBS TV (мик )(5)(ОР)( 50) (итин, XS)COP) RATHER 
AVERAGE AUDIENCE { 5520 2,120 9,250 
K (Households (000) & %) 6.5 6;8^ 6.6* 2.5 10.9 
SHARE OF AUDIENCE X 22 — 21 * 21а 24 
AVG. AUD. BY HR. X 6.2 6.5 6.6 65 2.4 2.5 11.0 10.9 
1 um AUDIENCE { 250 8,240 
нен QN) i39) 58 SANTA BARBARA = Nan NEWS 
— — 
NBC TV Е 
AVERAGE AUDIENCE 2.120 š à 7,050 
(Households (000) & 96) 3.2 3.27 3.2* M 
AV AU. BYU К 32 22 32 10, $i вз 
Аш e 10,100 э 
АВС ТУ — GENERAL HOSPITAL — Mi d 
a AVERAGE NE { 7,900 1 m 7,730 
SHARE OF AUDIENCE % 3:5 9.5% H 20 
W AVG АО. ВУНЕ % з, 94 $4 3.1 
E TOTAL ey HH 7,220 2, 10 10460 
(Households (000) ; j 
‹ CBS TV —— tita LIGHT — 0001 LANGUAGE ub ig 
“ _ AVERAGE AUDIENCE { 5,710 2,040 8,830 
(Howseh. Я .8 6.6% Zar 2.4 1054 
K SHARE OF AUDIENCE x FA 235* в IPS 
AVG. AUD. BY НВ. & 6.3 6.8 то 7.1 23) 02.4 Jj 
2 GRI 
rici e. d hood m BARBARA —— ч ^ri NEWS 
AVERAGE AUDIENCE 2, 890 4 F 
(Houssholds (000) & %) 3.4 3.4* i 8 
SHARE OF AUDIENCE % — 11 — li* N, 


AVG. AUD. BY % HR. % 3.5 3.3 3.3 


RREN 


: 84,900,000 For — of symbols, See page A. 


Р ПАУ MON FRI AHQ KQ 108R 


Fe Mielsen NATIONAL ТУ AUDIENCE ESTIMATES 


00 15 30 45 


DAY SAT. AUG.3, 1985 


M AUDIENCE { 1,780 2,720 2,970 35 о 3,480 asang 
louseholds 21 3.2 3.5 4.1 .9 
SUPERFRIENDS: SUPERERIENDS: MIGHTY ORBOTS аво TEEN ARUBIK, ТЕ NEW SCOOBY Doo 
AB C TV SUPERPOWERS2 (80) AMAZING CUBE MYSTERIES 
(50) (50) 

AVERAGE AUDIENCE í 1,440 2,380 2,380 2,720 2,890 2,460 
(Households (000) & %) Jur 2.8 2.8 3.2 3.4 2.9 

SHARE OF AUDIENCE % 14 18 14 14 14 12 

W AVG. AUD. BY № НА. % 15 Fi Se 155.9 Es ERORI SEL XS 2:340 ЭРА ФО. E370. 
Е (Households (000) & %) 1.8 3.3 5.6 EE 5.2 
BISKITTS СЕТ ALONG GANG MUPPET BABIES DUNGEONS AND BUGS АДЫШ КҮ BUNNY / ROAD 
Е CBS TV E T (50) 
AVERAGE AUDIENCE { 1,100 2,290 3,740 3,990 3,650 4,840 
K (Households (000) & %) 1.3 2.7 4.4 4.7 4.3 SEC 
SHARE OF AUDIENCE % п 18 22 20 18 23 
1 AVG. AUD. BY V, HR. % Пои Eé 182.9527 "acr 3.9 49 4.6 4.9 4.1 4.5 55 
(Households (000) & %) 3.0 3.5 5.6 "rl 8.5 6.9 
SNORKS — PINK APANTHER АЮ SMURFS | SMURFS 11 SMURFS III ALVIN AND THE 
NBC TV (50) CHI PHUNKS 
du ($0) 
йм ЕЕ 2,210 E 550 3,990 5,180 6,370 51080 

louseholds (000) & %) 2.6 3. 4.7 6.1 .5 ў 

SHARE OF AUDIENCE % 22 20 24 27 31 24 

AVG. AUD. BY М НЕ. % 2.91 CON SA 4.5 4.8 6.0 6.3 т» та! WU бл 

-_—_ — 

Ae A M { 1,530 2 E > 830 Eb go 8; 1570 p 
Households (000) 5 
Ярга: эшип: шапу ORBOTS ineo TEEN RUBIK, THE NEW SCOOBY DOO 

ABC TV SUPERPOWERS? SUPERI (80) AMAZING СОВЕ MYSTERIES 

(50) (50) 
AVERAGE AUDIENCE { 1,190 1,780 2,120 2,720 2,890 3,310 
(Households (000) 2 %) 1.4 2.1 HE 3.2 3.4 3-9 
w Mea š "HaT Ш № от: 
AVG. AUD. $ 
TOTAL AUDIENCE { 1,870 2,970 280 8.670 5. 2% 5.010 
Е позада: (000) ë v) 'BISKITTS СЕТ ALONG GANG — MUPPET BABIES DUNGEONS AND 8105 BUNNY/ROAD BUGS BUNNY/ROAD 
E CBS TV (80) (50) ps 
AVERAGE AUDIENCE | 1,360 2,550 3,740 4,080 4,250 4,330 
K (Households (000) & 36) { 1.6 3.0 24 18 5:0 S 
AVG. AUD. BY W W š 15 1,9 2, 3.2 HE 4.74 
AVG. AUD. BY % HR. х T З 3 Å š 
2 "TOTAL AUDIENCE { 2,800 3, >. pus p puso PU 
E 4 1 . : 
жч а SNORKS PINK PANTHER SMURFS | SMURFS 11 SMURFS 111 ALVIN AND THE 
N BC TV (50) AND SONS (50) е 
(SD) 
600 

AVERAGE AUDIENCE 2,040 2,800 4,160 5,260 5,690 E 
(Households (000) & %) { 2.4 23 4.9 2 в HU 

SHARE OF AUDIENCE % m 25 

AVG. AUD. BY HR. % : 2.8 $ Ж 3:5 4.7 

5 
Mi DRE i ЕЕ Е AAAA ТИ К TRE 
(Зее Del K. 
18, TV Households: 84,900,000 For explanation of symbols, See page A. 


А-2 DAY ЗАТ. 406.10. 1985 


А-28 


TOTAL AUDIENCE í 


(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
w SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


11:15 


3,740 
4.4 
SCARY SCOOBY 
DOO FUNNIES 
(50) 
3,060 
3.6 
14 
320 


11:30 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 


11:45 


3,990 
4.7 
LiTTLES 
3,230 
3.8 
Ж 


12:00 


12:15 12:30 


12:45 


1:00 


‚В 


15 1:30 1:45 


3,140 3,910 
3.7 4.6 
ABC WEEKEND <——  WERICAN BANDSTAND —— 
SPECIALS 
ФИТ, т 
2,800 2,120 
$3 2.5 24 2 
E 
2% 2.4 
"007 E 


DAY SAT. AUG.3, 1985 


2:00 


2:15 2:30 2:45 


11,890 
14.0 
ABC WIDE WORLD- 
SPORTS SAT 
(2:30-5:39РМ) 


Ë Households (000) & %) [ "8.5 '5.6 (à E 


Е CBS TV 


CBS STORYBREAK 


AVERAGE AUDIENCE f 4,670 
К (Households (000) & %) 5.5 
SHARE OF AUDIENCE X 21 
AVG. AUD. BY НЕ. % 57 53 
(Households (000) & %) '5.8 
N BC TV KIDD VIDEO 
АМЕВАСЕ AUDIENCE (om 
(Households (000) & %) 5.3 
SHARE OF AUDIENCE % — 22 
AVG. AUD. BY ⁄ HR. % — 5.4 5.1 
LIN 
TOTAL AUDIENCE 
(Households (000) & %) { о 
SCARY SCOOBY 
АВС ТУ 000 FUNNIES 
(S0) 
AVERAGE AUDIENCE 
(Households (000) & %) { 10 
SHARE OF AUDIENCE % — 17 
AVG. AUD. BY H HR. % — 4 6 ат 
TOTAL AUDIENCE f [5,430 
E (Households (000) & %) 6.4 


Е CBS TV 


AVERAGE AUDIENCE 

K (Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НЕ. % 


2 TOTAL AUDIENCE 1 
(Households (000) & %). 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ НЕ. % 


IOUSEHOLDS U: 
(See Def. 1) 
5. TV Households: 


84,900, 


CBS STORYBREAK 


4,670 
5.5 
20 
5.3 5.7 
4,920 
5.8 
KIDD VIDEO 
4.8 


cies oF 
THE LOST 
(50) 
3,820 
4.5 
18 
4.6 4.4 
'8.4 
MR. T 
3,990 
4.7 
19 
4.6 4.7 
5,090 
6.0 
LITTLES 
4,160 
4.9 
18 
5.0 4.9 
5,180 
6.1 
LAND OF 
THE LOST 
(50) 
4,250 
5.0 
19 
49 50 
3,990 
4.1 
WR. T 
3,060 
3.6 
в, 


[ТЕ 
(1)NBC MAJOR ҮТИ GAME,NBC,(1:00-1:18PM) 


A-29 


$ BUNNY /R0OAD ЕС, SUPERCADE — E: POSITION 


Ka i 3 
(50) 
3,400 3,480 3,060 
4.0 4.110 grat [ WM B. 
15 15 14 * JÀ* 13 
3.9 Ra Ез (4:0 4.3 44 Bs’ 3.6 
52 B: '5.5 14.9 
SPIDERMAN AND INCREDIBLE HULK —— NBC MAJOR LEAGUE BASEBALL — 
CHICAGO мше SOX VS н.у. YANKEES 
Чар 118-4:. ЗУ 
3,740 2,550 4,160 5,180 
4 3.0 4.9 6.1 5.9* e. TK 6.6* 
17 13 18 22 21: * 24 * 23 * 
И И 3% 429. 35:4. БЕ. (650 6.7 6.8 6.5 6.6 
—— 
4,250 5,350 4,250 
5.0 6.3 0 
АВС WEEKEND  «———— AMERICAN BANDSTAND —— ABC WIDE WORLD- 
SPECIALS SPORTS SP. 
THE WINGED, :30-3;30РМ 
COLT, PART 2 
3,480 3,060 2,120 
4.1 Э6 3:5 3.7 2557) 2,5* 
15 13 12 * ве 8 ы 
йй На. #03 3:5. 824.0 
4, 20 6,370 4,410 
7,5 5.2 
a guo <— SATURDAY SUPERCADE —— POLE POSITION 
(50) 
3,820 3,910 3,650 
4.5 4.6 4.1* 5.0% 4.3 
16 16 14 * ив 
4:80 8.7414] эЛ 40 624 45 4.2 
3,310 3,310 4,580 14,180 
3.9 3.9 5.4 16.7 
SPIDERMAN AND (2) ——— NBC MAIOR LEAGUE BASEBALL 
RIENDS. 62) CHICAGO CUBS VS N.Y. METS 
e НЕТ 
2,890 2,630 3,910 6,790 
3.4 3.1 4.6 8.0 6.4* 8.2* 9.4* 
12 12 16 26 єз x 28 * m * 
sm Ку si? 4.6 5. T9 857 9.9 


(2)NBC MAJOR LEAGUE PRE GAME,NBC,(1:00-1:17PM) 


0 6.2 
HAME 
28.2 | 28.6 28:0 


2! à 29.8 | 30.5 | 30.4 


For explanation of symbols, See page A. 


DAY SAT. AUG.10, 1985 


=» Mielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.3, 1985 


TIME 3:0 3:15 3:0 3:45 400 415 43) 145 5:15 5:30 5:45 600 6:15 6%0 06:38 ] 
И. ле 12. И м — 1. s 
TOTAL AUDIENCE 7,130 
(Households (000) & %) l 8.4 
— — ABCOMIPESWORLD-SPORTESAT —— — T = — ABC WRLD NEWS 
ABC TV (2:30-5:39PM) TÓNIGHT-SAT 
AVERAGE AUDIENCE ( 5,860 
(Households (000) & %) 4.9* 5.3% 5.5% 5.8* 6.9 
SHARE OF AUDIENCE % 17 * 18 * 19 * 19 я 18 
W Avo. AUD. вум Hi х 4190 293 sb bs š 
E Е { £ L: 
8. d 
аре 
Е CBS TV SCHIEFFEI 
AVERAGE AUDIENCE { 2,800 5,350 
К CARE on dA). š 3.9 S 2.8* 3.3% 4.0* 6.3 
10 10 * $* 10 12 * 16 
AVG. AUD. BY НА. X no TE фри 59 3.0 — 3.6 4.1 Fe 6.3 6.4 
1 KUN AUDIENCE { 5,770 9:680 
(Households (000) & %) 6.8 6. 
NBC MAJOR LEAGUE BASEBALL. — SPORTSWORLD-SPEC. ED. NBC NIGHTLY NEWS- 
N BC TV CHICAGO, WHITE SOX VS N.Y- YANKEES :11-5:30Р9)(0 ЗАТ. 
MILI ЕЕ VS DETROIT 
(111874: 170M)(«0P) 
AVERAGE AUDIENCE { 3,230 4,580 
с ют 20 о шош k 
AVG. AUD. BY НЕ, % 6.3 6.2 61 5.7 Бәл qeu dq 4539. М СТТН (577 
— — 
TOTAL AUDIENCE 11,290 
(Households (000) & %) ( E 


ABC TV 


AVERAGE AUDIENCE 


4,080 ж 
Households (000) & %) { Lex Г; 3.4* 4.0* 4.6* 5.3% 5,7* 5.3* 4.9 
SHARE Or AUDIENCE Ж A rag 132 15 < 16 * FM 15% 13 * 
W eA. мин. $ Бо P SPA 308 4.2% а5 . [4:8 Et 
E ША MUMENCE. > { а Ке 
(Households (000) & р 1 — 
CBS TV mo 
AVERAGE AUDIENCE ( 3,650 и. hs 7,130 
K (Households (000) & %) 13 D* 15 * 21 
SHARE OF AUDIENCE % жє |. S. iiis 
AVG. AUD. BY \ HR. % : : В : : : 
2 Е Í 8.280 
и ——— NBC. MAJOR LEAGUE BASEBALL —, NBC тү NEWS- 
CHICAGO CUBS VS N.Y. METS 
NBC TV ULTI SEGMENT TELECAST. ЕБ 
AVERAGE AUDIENCE ( $52 
(Households (000) & 96) 16 
SHARE OF AUDIENCE % UN d 
AVG. AUD. BY № HR. % : 


TV HOUSEHOLDS USING TV WK.1 
(See Def. 1) WK. 2 


U.S. TV Households: 84,900,000 


A-31 
ШИШЕ n — —— 


xl 


For explanation of symbols, See page А. 


ПАУ SAT М 10. 1085 


ки Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:15 7:30 7:45 8:15 8:30 


DAY SUN. AUG.4, 1985 
9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 ] 


8:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE ( 
(Households (000) & %) 


SHARE ОР AUDIENCE % 
ү AVG. AUD. BY и HR. % 
TOTAL AUDIENCE { 5,350 2,720 
Е (Households (000) & %) 6.3 3.2 
CB S TV M SUNDAY MORNING — FACE THE MATION 
AVERAGE AUDIENCE 
K (Households (000) & %) { 2080 229? 3.5% 3.3* Р 
SHARE OF AUDIENCE % 16 me peus i4 *- Jd 
AVG. AUD. BY у, НА. % 2.5 3,2 3.3 3.6 3.3 3.3 2.1 2.7 
1 TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ HR. % 


- — - 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & 96) 
SHARE OF AUDIENCE % 

W л. AUD. BY & HR. % 


6,030 060 
Е (Households (000) & %) [ Du i 


FOR OUR TIMES  «— SUNDAY MORNING —— FACE THE NATION 


E CBS TV * m 
AVERAGE AUDIENCE { Wr e 4.4* 4.0% 2.8 

К (шею (000) & ж) 200 В №. 21 х и 1 
Е x з ЖЛ 95 № XU ME dE 
AVG. AUD. : 

2 
(Households (000) & %) 
AVERAGE AUDIENCE 


(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG. AUD. BY НИ. % 


ог explanation of symbols, See page А. 


DAY SUN. AUG.11, 1985 


^ Mielen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.4 1985 


TIME 
TOTAL AUDIENCE í 4,410 
(Households (000) & %) 5.2 
ABC TV —— THIS WEEK-DAVID BRINKLEY — 
Е AUDIENCE 2,550 
(Households (000) & %) 3.0 3.0* 3.0* 
М SHARE OF AUDIENCE % 11 и li 


AVG. AUD. BY НЕ, % 2:9 3.1 3.1 3.0 — ÁO 
TOTAL AUDIENCE { 


E — (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE 

K (Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE í °, теб 
(Households (000) & %) 322 


NBC TV 


AVERAGE AUDIENCE 2,040 
(Households (000) & %) 2.4 

SHARE OF AUDIENCE % 9 

AVG. AUD. BY , HR. % 2.4 2.5 


MEET THE PRESS zer RK SERIES —— 
505) 


- — ——— 


TOTAL AUDIENCE ° Бр 
(Households (000) & %) { К 


АВС ТУ 


AVERAGE AUDIENCE í 3,060 1,440 

(Households (000) & %) 3, $ . : 
SHARE OF AUDIENCE % 12 ij 12* 6 
AVG. AUD. BY М HR. % 33 37 3,8 3.7 2 


TOTAL AUDIENCE { 
Е (nousehoids (000) & %) 


E CBS TV 


AVERAGE AUDIENCE { 
K (Households (000) & %) 
SHARE OF AUDIENCE % 


— his WEEK-DAVID BRINKLEY — SPORTSBEAT 


AVG. AUD. BY \ HR. % 

TOTAL AUDIENCE { 2,890 
(Households (000) & %) 3.4 

N BC TV MEET THE PRESS 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY ⁄ HR. % 


TV HOUSEHOLDS USING TV м ri 


(See Def. 1 : 
0.8. TV Households: 84,900,000 For explanation of symbols, See page А 


DAY SUN. АПб.1]. 1985 


A-35 


^- Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.4, 1985 


TIME 3:00 3:15 4:00 4:15 4:30 4:45 5: E 1 : d 6:15 6:30 6:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ар uuum 
AVERAGE AUDIENCE í 
(Households (000) & %) 


ү SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


Е — (Households (000) & %) [ 
Е CBS TV 


6,790 
210 


T 6m " 
, ^ А 
SHARE OF AUDIENCE % HOW. ij ij^ A 55 EA 
AVG. AUD. BY V, HR. % «а 0 aeo БЕТИ ВИ VENE 
(Households (000) & Ж) "8.8 "8.4 
N BC TV — T SPORT SWOR O —— NBC ДА KEWS- 
AVERAGE AUDIENCE 3,140 
(Households (000) & %) Ñ $I ge 3.4* 4.1* [us 
SHARE OF AUDIENCE % 10 10 * 9 * 10 * 15 
AVG. AUD. BY НВ. % san ar Wasitari Е 6.5 7.2 
——Ó( — T D 


TOTAL AUDIENCE 
наа (000) ж) Ñ qu 


14.9 
автана 
АВС ТУ 


АУЕВАСЕ AUDIENCE { 5,770 


(Households (000) & %) * А Е: к ^ 
SHARE OF AUDIENCE % Е: E d Du a dE UE 
W AVG. AUD. BY 4 HR. % 41 [sp mi в [es в оо TP rl роды нац sya m 
— aa ие eie e=: Ыйы. us fen 
TOTAL AUDIENCE { 8,910 8,320 
E (Househoids (000) & %) 10.5 9.8 


Е CBS TV 


AVERAGE AUDIENCE 1 3,740 6,710 
K (Households (000) & 96) 4.4 3.9" 4.1* 4.7* 5.27 1.9 
, SHARE OF AUDIENCE % i ПЕ Ы i d В, s E ч n. 
AVG. AUD. BY М HR. 96 4.6 3 
2 5, Ue 


(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 2,630 5,600 
(Households (000) & %) 3.1 3.0* 3.0* 3.3* 6.6 

SHARE OF AUDIENCE % A. 9 8 * ED d 15 

AVG. AUD. BY М HR. % 2.8 8.1 3.0 3,2 6.2 7.1 


fouseholds. 84,300,000 For ит n of —— е page A. 


T DAY SUN. AUG.11, 1985 


^9 ^ Wiesen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
TOTAL AUDIENCE E o T TOTAL AUDIENCE eso 


HOUSEHOLDS |HOUSEHOLDS SHARE 
% * % 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC MONDAY NIGHT BASEBALL 1 8.00-10.54PM -GRID | 18,080 7,810 9.2 16 
ABC ABC NEHSBRIEF-MON 1 8.07- 8.08PM 8.00 | 6,620 6,620 
ABC ABC BUSINESS BRIEF-MON 2 8.58- 8.59PM 8.45 7,980 9.4| 7,980 9.4 
ABC ABC NEHSBRIEF-MON 2 10.02-10.03PM 10.00 11,630 13.7 |11,630 13.7 
C8S AMERICAN PORTRAIT-SUS(SUS) 2 8.58- 8.59PM 8.45 
EVENING TUESDAY 
= .58- 9. 9.45 
РЕКЕ 2 930-9199 М 94 13,500 15.9|13,500 15.9 
NBC NBC NEHS DIGEST-2-M-F 1 9.58- 9.59PM 9.45 
EVENING HEDNESDAY 
ABC ABC BUSINESS BRIEF-HED 8.58- 8.59PM 8.45 
ABC ABC NEHSBRIEF-HED 9.58- 9.59PM 9.45 
CBS AMERICAN PORTRAIT SUS(SUS) 8.58- 8.59PM 8.45 
EVENING THURSDAY 
ABC ABC NEHSBRIEF-THU 9.58- 9.59PM 9.45 | 8,150 9.6| 8,150 9.6 8,490 10.0| 8,490 10.0 
 — — — 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 2 8.15-8.16PM 8.15 9,510 11.2| 9,510 11.2 25 [11.2 
ABC ABC NEWSBRIEF-FRI 9.58- 9.59PM 9.45 | 8,830 10.4| 8,830 10.4 20 [10.4 7,390 8.7| 7,390 8.7 16 | 8.7 
CBS AMERICAN PORTRAIT-SUS.(SUS) 8.58- 8.59PM 8.45 
NBC NBC MAJOR LGE BSBL GM FRIS) 1 8.08-12.22AM {бар 19,360 22.8| 6,450 7.6 18 EE 
11:15 8.2* 17*| 8:1 
11:30 8.8 
11:45 8.8* 21*| 8.7 
12:00 8:7 
12:15 8.5* 22*| 8:1 
NBC NBC MAJOR LGE PRE GM FRI(S) 1 8.00- 8.08PM В.00 | 7,810 9.2| 4,750 5.6 14 | 5.6 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 1 8.58- 8.59PM 8.45 | 7,390 8.7| 7,390 8.7 19 | 8.7 
ABC ABC NEHSBRIEF-SAT. 9.58- 9.59PM 9.45 | 8,740 10.3| 8,740 10.3 20 [10.3 8,740 10.3| 8,740 10.3 20 |10.3 
CBS SPORTSBREAK-SAT 1 8.58- 8.59PM 8.45 | 4,920 5.8| 4,920 5.8 12 | 5.8 
2 8:56- 8.57PM — 8.45 8,240 9.7| 8,240 9.7 20 | 9.7 
CBS NEWSBREAK SAT. 1 9.50- 9.51PM 9.45 | 5,520 6.5| 5,520 6:5 13 | 6.5 
2 10:02-10:03РМ 10:00 7,730 9.1| 7,730 9.1 18 | 9.1 
NBC NBC NENS DIGEST-SAT 8.58- 8.59PM 8.45 | 4,750 5.6| 4,750 5.6 12 | 5.6 6,030 7.1| 6,030 7.1 18 | 7.1 
NBC NBC NENS DIGEST-2-SAT. 2 9.58- 9.59PM 9.45 6,620 7.8| 6,620 7.8 15 | 7.8 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 1 8.47- 8.48PM 8.45 | 9,930 11.7| 9,930 11.7 21 |11.7 


А-39 U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. "HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


A%  Wielsen NATIONAL TV AUDIENCE ESTIMATES 
WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY WK TIME QUARTER! ноџѕеноіоѕ |HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM * (N.Y.T.) HOUR (0 % (Q0 * % 00) % (0 * * 
EVENING SUNDAY-CONTO 
АВС ABC SPORTS UPDATE-SUN-CONTD 2 8.58- 8.59PM 8.45 7,130 8.4| 7,130 8.4 15 | 8.4 
- .40- 9. .30 | 12,310 14.5|12,310 14.5 25 
аа à 3:55- 3:30 3:42 ; 7,980 9.4| 7,980 9.4 16 | 9.4 
CBS SPORTSBREAK-SUN 8.58- 8.59PM 8.45 | 10,700 12.6|10,700 12.6 22 13,580 16.0|13,580 16.0 29 [16.0 
CBS NEWSBREAK-SUN. 9.58- 9.59PM 9.45 | 11,040 13.0|11,040 13.0 22 10,530 12.4|10,530 12.4 22 |12.4 
NBC NBC NEHS DIGEST-SUN 8.58- 8.59PM 8.45 | 7,560 8.9| 7,560 8.9 16 6,280 7.4| 6,280 7.4 13 | T.4 
NBC NBC NEWS DIGEST-2-SUN. 1 9.52- 9.53РМ 9.45] 7,640 9.0| 7,640 9.0 15 
EVENING MONDAY-FRIDAY 
ABC ABC NENS:NIGHTLINE > 11.30 | 7,220 8.5| 5,690 6.7 18 6.710 7.9 5,180 8.1, I7, $-3|m-TH 
12:00 4.T* 16*| 4:5|TU-TH 
ABC ABC NEHS:NIGHTLINE -MON 11.30-12.00 11.90! 5,350 6.9| 4,250 5.0 14 
12:00 
АВС PGA CHAMPIONSHIP-FRI(S) 2 11.30-12.00MD 11.30 4,330 5.1 3,310 3.9 10 | а.а. 
111.30- 1.1944 11.30] 6,880 8.1| 3,310 3.9 14 
ABC VIEWPOINT(S) PE А 
— — — — 
12.00 4.3|TUE. 
12:15 4.0* 13*| 3:6|TUE. 
12:30 3:2 |TUE: 
12:45 3.0* 13*| 2:7 |TUE. 
1:00 2.6 |TUE. 
1:15 2.5* 13*| 2:1|TUE: 
ABC ABC NEMS:NIGHTLINE -FRI(B) 2 12.00-12.30АМ 12.00 2,800 3.3| 2,290 2.7 9 | 3.1|FRI. 
12:15 2:4 | ЕВГ; 
ABC ABC NEHS:NIGHTLINE-MON 2 12.00-12.48AM 12.00 6,030 7.1| 4,250 5.0 18 | 6.1 МОм. 
12:15 5.6* 18*| 5:1|MON: 
12:30 4.2 MON. 
12.45 4.1* 17*| 3:6 |МОМ: 
ABC ABC ROCKS 1 12.04-12.36АМ 12.00 | 2,460 2.9| 2,120 2.5 в | 2.7|FRI. 
12:15 2.4 |FRI. 
12:30 2.3|FRL: 
ABC EYE ON HOLLYHOOD 12.01-12.31АМ 12.00 | 1,870 2.2| 1,530 1.8 6 | 1.9 WITH 1,700 2.0| 1,440 1.7 6 | L.8|TU-TH 
12:15 1.7 MATH 1.7|TU-TH 
12.30 1:7 |МИТН 1:7 |TU-TH 
CBS AMERICAN PORTRAIT > 8.45 | 8,570 10.1| 8,570 10.1 18 [12.5 MTUTH 7,050 8.3| 7,050 в.з 15 | 8.3|TU&TH 
9,00 5.2 TUE. 
CBS NENSBREAK-M-F > 9.45 8,320 9.8| 8,240 9.7 17 |11.0|M-F 8,150 9.6| 8,150 9.6 17 | 9.7 М-Е 
10:00 5:2|TUE. 9:3|TU & 
CBS LATE MOVIE 1 > 11.30 | 6,110 7.2| 3,820 4.5 14 | 5.1[М-Е 6,280 7.4| 4,160 4.9 16 | 5.5 |M-F 
11:45 4.9% 13*| 4.6 М-Е 5:3* 15*| 5:1 М-Е 
12:00 4.4 М-Е 4.9 МЕ 
12.15 4.3* 15*| 4:2 |М-Е 4.8^ 17^| 4; 7 IMF 
12.30 4.1* 18*| 4:0 |M-F 4.3* 19* | 4,5 |H-F 
CONT'D 


А-41 08. TV HOUSEHOLDS: 84,900,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT КАЙТ?) 


A42 Wielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 
WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME QUARTER 


HOUSEHOLDS |HOUSEHOLDS SHARE 


HOUR 


NETWORK/PROGRAM + (N.Y.T.) 


EVENING MONDAY-FRIDAY -CONT'D 
CBS LATE MOVIE I-CONTD VARIOUS TIMES (SUS) 
CBS LATE MOVIE И > 12.30 


1.30 
VARIOUS TIMES (SUS) 


CBS CBS NENS NIGHTHATCH-1 2.00- 2.30АМ 2.00 


CBS CBS NENS NIGHTWATCH-2 2.30- 3.00AM -GRID 


CBS CBS NEWS NIGHTWATCH-3 3.00- 6.00AM 3.00 


NBC NBC NEWS DIGEST-M-F 


8,240 9.7 


So nnna 


so nwo 
nS nene 


NBC NBC NEWS DIGEST-2-M-F 


NBC TONIGHT SHOW п. 10,270 12.1 


МВС DAVID LETTERMAN 1 


12.30- 1.00АМ 0 4,840 5.7 


МВС FRIDAY NIGHT VIDEOS 2 12.30- 2.00АМ 12.30 


NBC DAVID LETTERMAN 11 1.00- 1.30AM .00 3,650 4.3 
5 


1 
NBC FRIDAY NIGHT VIDEOS 1 1.03- 2.33AM .00 4,330 5.1 
1 
Е 


CONT'D 


А-43 0.5. TV HOUSEHOLDS: 84,900,000. FOR EXPLANATION OF SYMBOLS, SEE PAGE 
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3.6 21 
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*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND i 
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HOUSEHOLDS 
(0 % 


3,740 4.4 


1,100 1.3 


1,190 1.4 


1,950 2.3 


3,990 4.7 
6,710 7.9 


2,890 3.4 


AG | TELE- 
|AUD.BY| ys 
HOUSEHOLDS SHARE | НА 
* % 
2,720 3.2 17 | 3.6 М 
3:5* 16*| 3.4 |M-F 
3:0 [M-F 
2.9* 16*| 2:7 [M-F 
2.8|M & H 
1,020 1.2 12 | 1.3|M-THS 
1:1 |M-THS 
1,020 1.2 14 M-THSU 
1.2 |M-THSU 
1:1 |M-THSU 
930 1.1 20 | 1.3 M-THs! 
1.2% 17*| 1:2 |M-THSI 
1:2 |M-THSI 
1.2* 20*| 1:2 |M-THSI 
1:2 |М-ТН9 
1.1* 20*| 1:1|M-THS 
1:2 |M-THS 
1.1* 22*| 1:1 M-THS 
1.0 |M-THSU 
1.0* 22*| 9 M-THSU 
1:0|M-THS 
1.0* 23*| 9 M-THSU 
8,490 10.0 18 |10.0|M-F 
8,920 9.8 17 | 9.8|TURTH 
5,260 6.2 19 | 7.3|M-F 
6.8* 18*| 6:3|M-F 
6.0 |M-F 
5.7* 19*| 5:4 M-F 
3,140 3.7 17 | 4.0|M-TH 
3.4 |M-TH 
3,310 3.9 20 | 5.3|FRI. 
4:9* 20*| 4:5|FRI: 
4.2|FRI. 
3.8* 19* : 
Е 
2.9* 18* 
2,290 2.7 16 


^" = Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIEN TOTAL AUDIENCE |i AVERAGERUDIENCE. КҮН 
DAY МК TIME QUARTER ноџѕеноіоѕ |ноузеношоз snare Гане SAST HOUSEHOLDS [HOUSEHOLDS SHARE &HR| #5- 
* МҮЛТ.) HOUR | бу % % DAYS (090) 00 * % % 
NETWORK/PROGRAM (N.Y.T. (0 % 
EVENING MONDAY-FRIDAY-CONT'D 
NBC FRIDAY NIGHT VIDEOS-CONT'D 2.30 
DAY MONDAY-FRIDAY 1.9 [M-F 
ABC ABC WORLD NEHS-MORN-615A 6.15- 6.30AM 6.15 Tn ү 2 2.1 М-Е 
АВС ABC WORLD NEHS-MORN-645A 6.45- 7.00АМ 6.45 UD S МЕ 
ABC АВС DAYTIME NEWSBRIEF-M-F > 2.45 iw 1216 1.3 М-Е 
CBS CBS EARLY MORNING NENS 6.30- 7.00АМ 6.30 , . 1.5 [M-F 
у 5.1 МН. 
CBS PRICE IS RIGHT 1-МОМВ) 2 11.00-11.25AM 11.00 5:8 МОМ: 
11:15 6.8|M-F 
CBS МЕИЗВАЕАК-11.57 11.57-11.59AM 11.45 6,110 7.2 27 Тн. 
CBS CBS NEWS SPEC RPT.(SUS) 2 1.00- 1.25РМ 1.00 4.2|MoN. 
CBS YOUNG AND RESTLESS-MON(B) 2 1.00- 1.25PM 1.00 4.0 МОМ. 
CBS DAYTIME EMMY AWARDS(S) 1 3.00- 5.03PM 3.00 15,280 18.0| 8,660 10.2, EA 
3:48 9.7 31" 
4.00 
4.15 11.0* 34* |11.1|THU 
4.30 11.5 |THU. 
4.45 11.1* 32* | 10.8 |THU. 
5.00 9.5 [THU 
CBS МЕИЗВВЕАК-3.57 3.57- 3.59PM 3.45 | 4,670 5.5| 4,500 5.3 17 | 5.3 МТИИЕ 5,180 6.1| 4,920 5.8 18 | 5.8|M-F 
NBC NBC NEWS AT SUNRISE 6.30- 7.00AM 6.30 | 2,290 2.7| 1,610 1.9 20 | 1.6 М-Е 2,210 2.6| 1,610 1.9 19 | 1.6|M-F 
6.45 2.2 М-Е 2.1|W-F 
NBC. DAYS OF OUR LIVES(B) 2 1.00- 1.28РМ 1.00 2,800 3.3| 2,460 2.9 10 | 2.9|MON. 
1.15 3:0 MON: 
NBC REAGAN NENS CONF.-NBC(SUS) 2 1.00- 1.28PM 1.00 MON. 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58РМ 2.45 | 3,570 4.2| 3,570 4.2 15 | 4.2 МЕ 3,990 4.7| 3,990 4.7 16 | 4.7[МЫЕ 
NBC SANTA BARBARA(B) 1 3.00- 3.18PM 3.00 | 2,890 3.4| 2,720 3.2 11 | 3.3 МОМ. 
3:15 3.1 Мон: 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-8:25AM 8.25- 8.29AM 8.15] 1,780 2.1| 1,610 1.9 15 | 1.9 1,610 1.9| 1,360. 1.6 14 | 1.6 
ABC SCHOOLHOUSE ROCK-9:55AM 9.55- 9.59AM 9.45] 3,400 4.0| 2,890 3.4 14 | 3.4 3,230 3.8| 2,720 3.2 13 | 3.2 
ABC SCHOOLHOUSE ROCK- 10:25AM 10.25-10.29АМ 10.15 | 3,060 3.6| 2,690 3.1 12 | 3.1 3,310 3.9| 2,970 3.5 14 | 3.5 
ABC SCHOOLHOUSE ROCK -11:25AM 11.25-11.29AM 11.15 | 3,400 4.0| 2,970 3.5 14 | 3.5 4,160 4:9| 3,820 4.5 17 | 4.5 
CBS IN THE NEWS- 8.26AM 8.26- 8:29AM 8.15 | 1 30 1.8| 1,360 1.6 13 | 1.6 1,870 2.2| 1,780 2.1 18 |2.1 
CBS IN THE NEWS- 8.56AM 8.56- 8.59AM 8.45] 2,720 3.2| 2,550 3.0 18 | 3.0 2,720 3.2| 2,720 3.2 20 | 3.2 
CBS IN THE NENS- 9,56AM 9.56- 9.59AM 9.45 | 3,820 4.5| 3,480 4.1 17 | 4.1 3,910 4.6| 3,650 4.3 18 | 4.3 
LBS IN THE NEHS-11.56AM 11.56-11.59AM 11.45 | 3,480 4.1| 3,140 3.7 14 | 3.7 4,840. 5.7| 4,330 5.1 19 | 5.1 
CBS IN THE NEHS-12.26PM 12.26-12.29РМ 12.15 3.740 4.4 3,310 3.9 15 | 3.9 4,410 5.2| 3,990 4.7 16 | 4.7 


A-45. U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


A% Wielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


DAY WK ПМЕ QUARTERI 
HOUSEHOLDS | HOUSEHOLDS SHAR 
NETWORK/PROGRAM ES IOUSEHO! 3 E 
DAY SATURDAY-CONT'D 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30AM 8.15 | 2,550 3.0 2,800 3.3| 2,630 3.1 26 
NBC ONE TO GROW ON-8:58AM 8.58- 9.00AM 8.45| 3,060 3.6 3,400 4.0| 3,230 3.8 24 
NBC ONE TO GROW ON-10:28AM 10.28-10.30АМ 10.15 | 5,690 6.7 5,520 6.5| 5,350 6.3 25 
NBC ONE TO GROW ON-10.58AM 10.58-11.00АМ 10.45 | 5,520 6.5 5,690 6.7| 5,520 6.5 24 | 
NBC ONE TO GROH ON-12:28PM 12.28-12.30РМ 12.15| 3,310 3.9 2,970 3.5| 2,800 3.3 12 
NBC NBC MAJOR LEAGUE PRE GAME 1 1.00- 1.18РМ GRID | 4,670 5.5 | 
2 1:00- 1.17PM GRID 4,580 5.4| 3,910 4.6 16 
NBC NBC MAJOR LEAGUE BASEBALL 1 1.18- 4.17PM GRID | 12,650 14. | 
DAY SUNDAY ! 
CBS CBS EVENING NEHS-SUNDA(B) 1 6.50- 7.00PM 6.45 | 3,230 3. 
| 
| 
I 
-— M = — | 
| 
| 


А-47 (3. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. "HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


